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'This  new  grocer's  handbook, 
illustrated  bv  Don  llerold,  fa¬ 
mous  cartoonist,  gives  complete 
information  and  practical  selling 
suggestions  for  26  big-volume 
fruits,  vegetables  and  other  can¬ 
ned  foods  ...  37  (piestions  cus¬ 
tomers  ask  and  the  correct  an¬ 
swers  for  the  groc<‘r  to  give  .  .  . 
pictures  showing  the  right  way 
to  build  counter  displays,  floor 
displays,  bin  and  table  displays 
...  10  basie  rules  in  good  retail 
grocery  merchandising,  and 
many  other  features.  W  e'll  gladly 
send  you  a  cojty.  Just  drop  us 
a  line. 


CAMMED  FOODS 


AMERICAN  GAN  COMPANY 


230  Park  Avenue,  New  York  City 
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PLUS  HEEKIN  PERSONAL  SERVICE 


^^CIENCE  has  proved  to  the  women 
of  America  the  rich,  healthful 
goodness  of  canned  foods.  No  matter 
the  size  of  your  cannery  —  no  matter 
your  problem  —  let  us  discuss  your  can 
requirements.  For  years  Heekin  has 
been  serving  successful  canners.  No 
order  is  too  large  or  too  small  for  us  to 
handle  promptly  and  with  apprecia¬ 
tion.  Let  the  Heekin  Food  Research 
Department  be  of  service  to  you.  Why 
not  try  Heekin  Cans?  THE  HEEKIN 
CAN  COMPANY,  Cincinnati,  O. 
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Never  before  has  such  an  offer  been  made  to  Canned 
Foods  distributors.  Now,  Continental  furnishes,  free, 
these  full-color  posters  upon  which  Wholesalers  and 
Chains  can  feature  any  Canned  Foods  of  any  brand. 
They  picture  the  attractive  fall  Canned  Foods  adver¬ 
tisements.  With  millions  of  housewives  being  constantly 
impressed  by  this  Continental  advertising  on  ''Health 
and  Freshness  Sealed  in  Cans,"  the  display  of  these 
posters,  in  combination  with  slogan  streamers  also  pro- 


Continental's  Full-Color  Posters  and  Slogan  Stream¬ 
ers  con  be  most  effectively  used  with  window  dis- 


vided,  is  bound  to  increase  the  sale  of  Canned  Foods. 


ploys  of  Canned  Foods. 


CONTINENTAL  CAN  COMPANY 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 
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EDITORIALS 

Tomato  madness — Not  so  many  years  ago  the 
tomato,  then  called  the  Love  Apple  and  grown  as 
an  ornamental  plant,  was  supposed  to  be  poison¬ 
ous.  That  superstition,  needless  to  say,  has  been  com¬ 
pletely  exploded,  and  this  finest  and  most  useful  of 
the  vegetable  crops  is  now  safely  enthroned  as  the 
most  healthful  of  them  all.  But  ever  since  the  canning 
of  tomatoes  became  the  great  commercial  undertaking 
it  is,  it  has  been  “poison”  to  any  market  reviewer  or 
prognosticator  who  ever  attempted  to  predict  the  out¬ 
come  of  any  year’s  crop  and  pack,  as  innufnerable 
“burnt  fingers”  will  cheerfully  testify. 

In  this  eventful  year  of  1935  it  would  not  be  hard 
to  find  numerous  tomato  canners,  and  others  outside 
of  the  Tri-States,  who  are  convinced  that  the  tomato 
canners  of  the  Tri-States  have  gone  “loco”  through 
contact  with  the  tomato,  much  the  same  as  horses  are 
affected  when  they  eat  certain  weeds  or  grasses  of 
the  prairies.  All  the  territory  West  and  North  of  this 
great  tomato  region  feel  sure  that  these  tomato  can¬ 
ners  have  gone  crazy;  and  the  reason  for  this  feeling 
is  the  fact  that  the  Tri-State  tomato  canners  have 
been  in  a  frenzy  to  “give  away”  their  canned  toma¬ 
toes — 2s  at  521/jC  to  55c!  One  can  hardly  blame  the 
other  canners  for  feeling  thus  over  the  complete  de¬ 
moralization  of  the  canned  tomato  market. 

One  long-established  tomato  canner  in  the  New 
England  States  writes  us  this  week  “Haven’t  you  got 
any  insane  asylums  to  put  these  55c  a  dozen  men  in  ?” 

Doesn’t  this  all  prove  that  the  man  who  attempts 
to  predict  the  outcome  of  a  tomato  crop  is  foolish? 
Even  the  tomato  canners  who  have  lived  and  grown  up 
with  the  crop  can’t  assay  the  situation,  even  with  the 
crops  in  front  of  them,  nor  chart  their  course  of 
action — not  with  safety. 

“If  you  have  any  influence  with  the  canners,  why 
don’t  you  save  them  from  this  frenzied  selling  far  be¬ 
low  the  cost  of  production?”  ask  several.  Over  the 
months  we  have  given  warnings  in  language  that  was 
plain  enough,  we  thought;  but  to  no  avail.  Scripture 
says  “Though  you  bray  a  fool  in  a  mortar  still  you 
cannot  separate  him  from  his  folly.”  They  thought 
they  knew  tomatoes,  and  how  to  handle  them.  Mad¬ 
ness! 

When  we  reminded  them  (issue  August  19th,  Page 
21)  of  the  debacle  of  August  23rd,  1933 — when,  as 
this  season,  the  fields  were  red  with  tomatoes  only  to 


be  utterly  destroyed  overnight  by  storms — again  as 
this  season — they  seemingly  sold  all  the  more  eagerly. 
We  warned  them  that  it  was  as  dangerous  to  count 
cases  of  tomatoes  before  they  are  packed,  and  safe  in 
the  warehouse,  as  it  is  to  count  chickens  before  they 
are  hatched;  and  above  all,  not  to  sell  the  surplus 
packs  until  they  actually  had  such  surplus! 

Now  the  storms  have  come  and  the  whole  complexion 
of  the  tomato  situation  has  been  changed!  All  of  you 
have  read  in  your  daily  newspapers  of  the  flooding  of 
Federalsburg,  Maryland,  that  town  made  famous 
among  canners  by  the  Messenger  brothers  of  old.  All 
hereabouts  know  that  lower  Jersey  and  practically  the 
entire  ’Shore  were  flooded  and  tomato  crops  ruined. 
One  of  our  men  happened  to  be 'near  Federalsburg  at 
the  very  time,  and  counts  himself  lucky  to  have  es¬ 
caped.  To  do  so  he  drove  all  day,  first  one  way  and 
then  another,  in  constant  detours  to  find  a  bridge 
which  was  holding  or  a  stream  that  could  be  forded. 
He  saw  green  tomatoes  floating  down  veritable  mill- 
races  which  before  had  been  roads.  The  ripe  tomatoes, 
of  course,  had  disintegrated.  Canners  write  us  that 
they  have  not  opened  up  since  and  doubt  if  they  will. 
They  have  told  us  the  same  thing,  in  details,  in  our 
office.  Supply  men  who  were  in  the  territory,  or  have 
since  covered  it,  say,  with  complete  positiveness,  that 
the  tomato  pack  is  all  over — done. 

Here  is  a  bulletin  which  Secretary  Frank  Shook 
issued  on  the  10th,  and  it  is  extremely  conservative, 
as  you  will  note: 

“Last  week’s  downpour  of  rain  has  caused  so 
much  damage  to  roads,  bridges  and  buildings  that 
first  attention  has  been  directed  to  aiding  the 
homeless  and  opening  up  highways  to  traffic. 

“Rainfall  was  generally  large  over  the  canning 
section  of  the  Tri-States,  reaching  almost  17 
inches  in  some  places;  naturally,  the  damage  to 
canning  crops  has  been  very  great.  How  much 
no  one  can  say  at  this  time,  but  the  fact  remains 
that  an  upturn  in  prices  has  already  set  in  and 
several  speculators  are  quietly  trying  to  pick  up 
blocks  of  tomatoes  from  unwary  canners,  at  prices 
prevailing  a  week  ago. 

“Maybe  they  will  succeed,  as  one  large  factor 
claims  there  already  had  been  more  tomatoes 
canned  than  the  country  will  consume  in  the  next 
twelve  months.  Under  the  circumstances,  one  may 
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guess  he  is  a  buyer.  The  following  sections  are 
short  of  the  contemplated  tomato  pack:  Tri- 
States,  Indiana,  Ozarks,  Utah,  Tennessee-Ken- 
tucky,  Virginia  and  New  York. 

F.  M.  SHOOK,  Field  Secretary.” 

The  tomato  crop  may  not  be  dead  and  packing  all 
over  with,  but  most  well  appointed  men  in  this  region 
believe  they  are.  Crop  reports  say  the  tomatoes  are 
not  on  the  vines  and  weather  cannot,  therefore,  affect 
the  outcome.  But  note  that  Frank  does  not  say  that 
tomatoes  are  all  done;  neither  do  we  say  so. 

Have  they  packed  enough  tomatoes  to  supply  de¬ 
mand  for  the  coming  year?  We  don’t  believe  so. 

Why  the  tomato  canners  have  sold  as  they  did,  is 
a  long  and  difficult  story.  We  have  heard  the  brokers 
cussed  roundly.  We  have  been  reminded  that  in  1934 
one  Commission  House  alone  (of  the  many)  controlled 
96  tomato  canners  in  this  Tri-State  region.  None  of 
these  controlled  canners  ever  have  anything  to  say 
about  the  selling  of  their  goods,  much  less  as  to  what 
prices  must  be  demanded.  The  majority  (in  numbers) 
of  tomato  canners  are  so  controlled.  And  there  are 
commission  controlled  canners  in  many  parts  of  the 
country,  not  just  here,  that  you  never  guessed.  They 
could  not  operate  if  they  were  not  “financed,”  and  the 
financing  is  “cleared”  at  55c!  Now  write  your  own 
story. 

Some  com  canners,  who  may  wonder  at  such  tactics 
on  the  part  of  tomato  canners,  might  do  well  to  recall 
what  happened  to  canned  corn  when  their  “financers” 
decided  to  sell  out  and  clean  up.  Remember  1932? 

But  as  mad  as  the  rest  of  the  tomato  canning  fra¬ 
ternity  may  be  at  the  Tri-Staters,  these  unfortunate 
sellers  will  be  even  “madder”  when  they  see  the  mar¬ 
ket  on  canned  tomatoes  this  fall  and  winter.  And 
they  will  probably  be  “maddest”  when  they  come  to 
realize  how  they  have  been  “sold  out”!  Any  brokers 
in  the  line  of  fire  may  suffer. 

But  tomato  “loco”  is  not  usually  violent.  It  might 
be  better  if  it  were. 

One  thing  sure — the  boys  who  “took-in”  these  to¬ 
matoes  at  “give-away”  prices  will  not  be  “mad  at”  the 
canned  tomato  market  this  fall  and  winter.  Seems  to 
us  every  such  seller  would  be  interested  in  knowing 
who  actually  got  these  cheap  tomatoes.  Are  you  sure  ? 
Check  up  on  it! 

*  *  * 

MRS.  JOSEPHINE  B.  RIFE,  wife  of  C.  Edwin  Rife 
(Sinclair-Scott  Company,  Baltimore)  died  at  her  home 
on  September  3rd  and  was  buried  September  5th. 
“Ned”  Rife  is  known  throughout  the  entire  industry 
and  all  deeply  regret  his  heavy  loss.  For  she  was  a 
young  woman,  and  they  were  an  ideal  couple,  their 
honeymoon  still  in  full  swing,  even  though  a  daughter 
is  to  be  married  next  month. 

*  *  * 

A  HAPPY  BIRTHDAY.  Few  business  leaders  in 
America  have  ever  received  such  a  generous  tribute 
of  organization  affection  and  loyalty  as  that  accorded 
Colonel  Albanus  Phillips,  President  of  the  Phillips 
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Packing  Company,  Cambridge,  Maryland,  on  the  occa¬ 
sion  of  his  64th  birthday,  Saturday,  August  31st.  On 
that  day  representatives  from  coast  to  coast  joined  in 
a  “Birthday  Salute”  which  embodied  not  only  expres¬ 
sion  of  good  will  and  greeting,  but  also  a  “Surprise 
Order  Shower”  for  over  200  solid  carloads  of  Phillips 
Delicious  Food  Products.  These  cars  represented  new 
business,  entirely  independent  of  the  normal  daily 
volume  aggregating  many  additional  thousands  of 
cases.  Unaware  that  representatives  were  staging  an 
“Order  Shower”  in  his  honor,  first  intimation  of  the 
“Salute”  came  to  Colonel  Phillips  in  the  initial  batch 
of  telegraphic  greetings  and  orders,  followed  by  an 
avalanche  of  similar  messages  throughout  the  day. 
In  lots  of  from  one  to  18  carloads  orders  flooded  the 
wires  and  mails  until  at  noon,  the  “Order  Shower”  of 
123  carloads  received  on  Colonel  Phillips’  birthday  last 
year  was  reached  and  passed.  Placed  end  to  end  the 
cans  in  these  more  than  200  carloads  would  extend  a 
distance  of  about  500  miles  and  would  weigh  several 
thousand  tons.  Buyers  of  canned  foods  in  47  States 
of  the  Union  participated  in  the  Birthday  Salute. 

■lE  * 

MRS.  S.  M.  RYDER,  wife  of  Ex-President  of  the 
Canning  Machinery  and  Supplies  Association,  S.  M. 
Ryder  (Chisholm-Ryder  Company,  Niagara  Falls,  New 
York),  died  at  her  home  on  Friday,  September  6th, 
and  was  buried  Sunday,  September  8th.  Mrs.  Ryder 
had  not  been  well  for  some  years,  but  the  breaking  of 
ties  so  long  enjoyed  comes  as  a  heavy  blow  to  Mr. 
Ryder.  Wherever  peas  are  canned,  and  since  their 
earliest  beginnings,  “Sam”  Ryder  has  been  known  and 
deeply  respected.  The  sympathies  of  the  industry  go 
out  to  him. 

4>  *  * 

HERMAN  GAMSE,  President  of  Gamse  Lithograph¬ 
ing  Company,  Baltimore,  Maryland,  met  with  an  auto¬ 
mobile  accident  on  Wednesday  morning,  September 
4th,  at  Myerstown,  Pennsylvania.  Mr.  Gamse  was 
treated  by  a  local  physician  and  then  sent  in  an  ambu¬ 
lance  to  Lebanon,  Pennsylvania,  where  he  remained 
at  the  Good  Samaritan  Hospital  for  several  days,  re¬ 
turning  to  his  home  in  Baltimore  this  week.  Fortu¬ 
nately,  the  injuries  sustained  were  not  serious.  W.  A. 
Gissel,  one  of  the  company’s  salesmen,  who  was  driv¬ 
ing  the  car,  came  through  without  injury. 
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Financing  Plant  Iniprovements 

Rebuilding  and  Reequipping  made  easy  under  F.H.A. 

Written  especially  for  The  Canning  Trade 


ONE  of  the  most  damaging  effects  of  an  economic 
slump  is  the  neglect  of  real  property  during 
the  lean  years.  Homes,  churches,  industrial 
property  are  allowed  to  deteriorate — and  the  canning 
trade  is  no  exception. 

The  situation  is  particularly  bad  when  buildings  be¬ 
come  outmoded  or  unsafe,  and  when  machinery  and 
equipment  become  obsolete.  Many  a  factory  would 
now  be  operating  more  efficiently  and  profitably  if  its 
physical  conditions  were  better. 

The  reason  behind  the  difficulty,  of  course,  is  usually 
a  lack  of  money  for  instituting  needed  changes.  In 
good  times,  that  money  can  readily  be  borrowed  by 
reputable  business  establishments.  In  bad  times, 
credit  is  scarce. 

It  is  therefore  easy  to  understand  the  enthusiasm 
with  which  many  owners  of  commercial  and  industrial 
property  have  hailed  an  amendment  to  the  National 
Housing  Act  permitting  the  Federal  Housing  Admin¬ 
istration  to  insure  loans,  granted  by  private  financial 
institutions  to  industrial  borrowers,  for  amounts  up 
to  $50,000  for  the  purpose  of  financing  repairs,  altera¬ 
tions  or  additions  to  several  types  of  improved  prop¬ 
erty.  The  Housing  Administration  lends  no  money. 

The  amendment,  thus  encouraging  large-scale  mod¬ 
ernization  jobs,  was  passed  by  Congress  on  May  28, 
1935.  Within  a  week  two  large  loans  had  been  granted 
by  private  financial  institutions  and  insured  by  the 
Federal  Housing  Administration. 

The  purpose  of  the  insurance,  through  which  private 
lending  agencies  like  commercial  banks,  trust  com¬ 
panies,  finance  companies,  building  and  loan  associa¬ 
tions,  etc.,  are  guaranteed  against  loss  up  to  20  per 
cent  of  the  aggregate  amount  of  such  loans  made,  is 
to  loosen  credit  for  the  benefit  of  individuals,  firms  or 
institutions  desiring  to  improve  their  properties. 

Canning  factories,  warehouses  and  other  buildings 
and  grounds  connected  with  canning  enterprises  are 
properties  eligible  for  modernization  under  the  $50,000 
loan  plan. 

The  procedure  is  simple.  The  prospective  borrower 
nierely  asks  for  credit,  in  amounts  up  to  $50,000,  at 
any  financial  institution  having  a  contract  of  insur¬ 
ance  with  the  Federal  Housing  Administration.  If  the 
purpose  for  which  the  money  is  to  be  utilized  is  deemed 
suitable,  and  the  applicant’s  credit  is  good,  the  lending 
agency  may  grant  the  loan.  In  any  event,  the  ability 
of  the  prospective  borrower  to  obtain  credit  is  de¬ 
termined  largely  by  the  lender.  Hence,  the  borrower 
avoids  “red  tape” — he  deals  only  with  original  lenders. 

i _ 


The  loans  are  comparatively  inexpensive  and  easy 
to  repay.  The  maximum  amount  that  may  be  charged 
for  the  privilege  of  borrowing  under  the  Modernization 
Credit  Plan  has  been  laid  down  by  the  Federal  Housing 
Administrator  as  the  equivalent  of  a  $5  discount  on 
each  $100  face  amount  of  a  one-year  note  repayable 
in  monthly  installments.  All  fees  for  interest  or  other 
charges  may  not  exceed  this  limit,  but  lenders  may 
charge  less,  and  frequently  do  when  large  loans  are 
arranged. 

Repayment  by  monthly  installments  is  an  advantage 
for  the  borrower,  as  it  permits  him  to  meet  his  obliga¬ 
tion  from  current  income,  preserving  capital  unim¬ 
paired. 

Many  uses  may  be  made  of  money  obtained  through 
the  Modernization  Credit  Plan.  In  general,  eligible 
expenditures  include  those  for  any  structural  altera¬ 
tion,  repair,  improvement  of  the  real  estate  itself,  the 
enlargement  or  reduction  of  size  of  the  buildings 
thereon,  the  landscaping  of  grounds,  and  the  purchase 
and  installation  of  such  permanent  equipment  as  be¬ 
comes  a  fixture  on  the  real  estate,  such  as  plumbing, 
wiring,  permanently  built-in  items,  and  all  others 
which  may  not  be  removed  thereafter  by  the  purchaser 
if  he  is  not  the  owner  of  the  real  property. 

In  addition  to  such  equipment,  the  regulations  class 
as  eligible  certain  other  items  of  movable  equipment 
and  machinery — other  than  small  movable  items  like 
hand  tools.  Owners  of  canning  enterprises  should  pro¬ 
cure  from  any  office  of  the  Federal  Housing  Adminis¬ 
tration  a  copy  of  the  booklet,  FHA  No.  145,  “Equip¬ 
ment  and  Machinery  Eligible  for  Modernization 
Credit.”  Special  rulings  on  eligibility,  and  all  other 
information,  are  gladly  given  by  the  headquarters  of 
the  Administration,  at  1001  Vermont  Avenue.  N.  W., 
Washington,  D.  C. 

By  means  of  a  modernization  loan,  a  canner  might 
increase  production  capacity,  step  up  efficiency,  enlarge 
his  buildings,  better  a  plant’s  appearance  for  promo¬ 
tion  purposes,  provide  additional  comfort  for  himself 
and  employees,  replace  old  machinery  and  equipment 
or  purchase  additional  equipment — in  other  words, 
improve  his  chances  to  meet  modern  competition  and 
keep  in  tune  with  latest  merchandising  and  manu¬ 
facturing  developments. 

Many  types  of  machinery — including  can-making 
and  canning  machinery,  are  eligible.  Of  interest  to 
some  canners  might  be  the  purchase  of  bag-filling, 
bagging,  banding,  barrel-packing,  bottling,  box-mak¬ 
ing,  evaporating,  packaging  and  power-supplying  ma- 

{Continued  on  page  Si) 
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CROP  REPORTS 


TOMATOES 

WINDSOR,  CONN.,  September  9,  1935 — Have  been 
very  nice  this  year,  but  for  the  last  week  have  had  a 
good  deal  of  rain  and  cloudy  weather;  only  one  sun¬ 
shiny  day.  Because  of  this  we  have  been  shut  down 
for  about  half  the  time.  If  weather  becomes  favorable, 
will  pack  a  good  many  more  cans,  but  don’t  think  we 
will  get  as  many  as  average  years. 

SEAFORD,  DEL.,  September  9,  1935— This  week 
would  have  been  the  peak.  The  excessive  rains  for 
three  days  and  nights  flooded  the  fields  and  broke 
nearly  every  bridge  in  this  section.  Crop  at  least  two- 
thirds  ruined.  Due  to  heavy  rains  and  poor  condition 
of  tomatoes,  have  not  packed  a  tomato  since  August 
29th  and  will  not  for  most  of  this  week,  and  may  not 
resume  operations.  Crop  is  practically  over  for  can¬ 
ning  at  this  time,  when  we  should  be  in  full  operation. 

WHITE  PLAINS,  KY.,  September  9,  1935— Condi¬ 
tion  about  50  per  cent.  Crop  has  been  very  disap¬ 
pointing.  We  had  considerable  additional  acreage  over 
last  year,  but  have  not  packed  as  many.  Tomatoes  are 
small  and  inferior.  This  condition  is  the  same  through¬ 
out  this  entire  section.  We  have  been  having  calls 
from  other  sections  owing  to  shortage.  We  are  having 
rain  here  now  and  this  will  get  many  that  are  ripen¬ 
ing.  This  section  will  not  pack  as  many  as  last  year. 

FARMINGDALE,  N.  J.,  September  11,  1935— The 
storm  of  last  week  has  practically  ruined  the  balance 
of  our  crop.  We  cannot  possibly  look  for  over  one-half 
of  normal  pack.  The  ground  is  wet,  tomatoes  are  rot¬ 
ting,  and  this  morning  we  have  had  a  light  frost.  Only 
with  most  favorable  weather  conditions  from  now  on 
can  we  expect  anywhere  near  the  quantity  we  received 
last  year.  At  least  one  other  canning  plant  in  this 
section  has  completely  ceased  operations  for  a  period 
of  10  days. 

PORT  NORRIS,  N.  J.,  September  10,  1935— We  had 
here  about  a  20  per  cent  increase  in  planted  acreage 
over  1934.  On  August  25th  we  would  say  that  the 
prospects  of  a  crop  were  about  80  per  cent  of  normal 
against  70  per  cent  at  the  same  time  last  year.  It 
looked  at  that  time  that  we  would  get,  from  our  con¬ 
tracted  acreage,  30  to  35  thousand  cases  of  canned 
tomatoes.  Now  our  plant  has  been  shut  down  for  over 
a  week,  right  in  the  peak  of  the  season,  and  after 
another  deluge  of  rain  last  night,  it  don’t  look  as  if 
we  will  get  any  tomatoes  from  the  fields  until  the  last 
of  this  week.  We  think  that  with  very  favorable 
weather  from  now  on,  will  get  8  to  10  thousand  cases 
or  25  per  cent  of  our  estimated  pack.  If  we  should 
get  another  rain  in  the  next  couple  of  days,  or  not 
have  good  weather  from  now  on,  we  will  be  done  with 


a  pack  of  15  per  cent  of  our  estimation  in  August. 
We  wonder  if  this  condition  has  affected  your  gen¬ 
erous  Maryland  packers. 

VINCENTOWN,  N.  J.,  September  11,  1935 — Speak¬ 
ing  for  our  own  situation  here  in  New  Jersey,  should 
say  that  the  damage  from  the  storm  of  1935  exceeds 
that  of  either  1934  or  1933.  Our  plant  has  been  com¬ 
pletely  shut  down  for  the  entire  week,  and  today  we 
are  operating  on  a  skeleton  crew  of  about  20  persons 
as  compared  with  276  on  our  payroll  ten  days  ago. 
We  estimate  a  damage  of  from  60  to  75  per  cent  on 
all  tomatoes  remaining  in  the  fields  as  of  September 
5th,  and  at  that  date  only  half  the  crop  had  been  put 
into  cans.  In  our  opinion  the  buyers  have  badly  under¬ 
estimated  the  effects  of  this  storm. 

EDGERTON,  OHIO,  September  9,  1935— We  will 
have  approximately  40  per  cent  of  normal  crop.  Had 
an  increase  of  20  per  cent  in  acreage,  but  the  rain  in¬ 
jured  the  setting  of  tomatoes  and  we  will  have  no 
late  ones. 

GREENVILLE,  OHIO,  September  7,  1935 — Our 
acreage  same  as  last  year,  but  only  50  per  cent  crop. 
Tomatoes  are  not  on  the  vines. 

NOTTINGHAM,  PA.,  September  9,  1935 — It  rained 
here  from  Monday  morning  to  Thursday  night.  Con¬ 
siderable  damage  to  tomatoes. 

jn 

INDIANA  CANNERS  ASSOCIATION  will  hold  its 
fall  meeting  at  the  Claypool  Hotel,  Indianapolis,  No¬ 
vember  21-22,  Secretary  J.  J.  Rogers  announces. 

JOHN  P.  STREET,  Secretary  of  the  Association  of 
New  York  State  Canners,  Inc.,  announces  December 
12th  and  13th  as  the  dates  for  their  Annual  Meeting, 
which  will  probably  be  held  at  Hotel  Statler,  Buffalo. 
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TERMINAL  WAREHOUSE  CO. 


Founded 

1894 


BALTIMORE, 

MD. 


Resources 

$750,000 


(Del-Mar-Va  Office:  Easton, Md.—Wm.  S.  Willis,  Mgr.) 

PLAZA  8720  Telephone  EASTON  230 


BEDFORD 


Ayars  New  Perfection  Filler 
For  Peas,  Beans,  Whole 
Crain  Corn,  Etc. 


McStay-Robins 
Box  Sealer 


Enamel  Pans 


Pi  EDMONT  LABELCOM  PANV 

I NCORPORAXED 

DESIGNERS  '  '  LITHOGRAPHERS 


Ayars  Syruper  or  Liquid  Filler  for  Tomato  Juice, 

Pulp,  Puree  and  Other  Liquids 

A.  X.  ROBINS  &  CO.,  INC. 

BALTIMORE,  MD. 

MANUFACTURERS  OF  CANNINC  MACHINERY 
Complete  Line  of  Canners  Supplies  on  Hand  for  Quick  Shipment 

Write  about  the  Tuc-Robins  line  of 
Whole  Crain  Corn  Canning  Machinery 

WRITE  FOR  CATALOC 


Complete  Warehouse  Service  in — 

BALTIMORE,  MD. 

1—  WATER-FRONT 

2—  CENTER  OF  CITY 

EASTON,  MD. 

YOUR  FACTORY 

Inquiries  welcomed 

TERMINAL  WAREHOUSE  CO. 

BALTIMORE, 

Founded  Resources 

1894  $750,000 

(Del-Mar-Va  Office:  Easton, Md.—Wm.  S.  Willis,  Mgr.) 

PLAZA  8720  Telephone  EASTON  230 
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RETAIL  SALES  WORK 


By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 

“Better  Profits”,  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  an  effort  to  assist  you  better  market  your  vroductian.  Your 
opinions  are  welcome  and  questions  invited. — Editor^s  Note. 


A  FULL  line  packer  writes: 

“Here’s  a  problem  for  Better  Profits.  We  are  sell- 
^  ing  or  have  interested  a  group  of  retail  grocers  in  our 
line  but  learn  they  are  being  sponsored  by  two  wholesale 
grocers.  We  are  anxious  to  have  a  cutting  bee  and  party 
for  the  retailers  and  feel  we  must  not  offend  either  jobber. 
How  will  we  work  matters  out?” 

Well,  I’d  have  the  party  for  all  retailers  in  the  mar¬ 
ket.  I’d  treat  all  alike  when  asking  them  to  the  sales 
meeting,  but  afterwards  I  would  be  very  sure  that 
those  in  the  advertising  group  were  actively  urged 
to  attend.  Get  the  key  men  in  any  organization  inter¬ 
ested  in  your  plans  and  others  will  follow.  Proceed 
with  your  cutting,  sell  your  retail  friends  on  your 
quality  and  service,  make  the  most  of  all  sales  helps 
you  offer  and  you  won’t  need  to  worry  about  the  sup¬ 
port  of  one  jobber  or  the  other.  Each  will  be  quite 
willing  to  handle  your  line  on  an  exclusive  basis  if 
the  other  should  drop  it  or  lessen  his  support. 

This  inquiry  interests  me  as  in  it  is  outlined  a  plan 
for  mass  selling  in  volume  which  too  few  canners  are 
willing  to  follow.  When  the  average  packer  is  able 
to  do  retail  sales  work  salesmen  are  usually  allowed 
to  sell  what  they  can  to  retailers  by  means  of  personal 
calls  on  each.  Few  canners  are  able  to  finance  retail 
selling  and  the  brunt  of  it  has  to  be  done,  if  at  all,  by 
a  division  man  calling  on  direct  buyers  and  high  spot¬ 
ting  the  men  who  really  get  the  goods  out  to  the  con¬ 
sumers.  Until  group  selling  has  been  tried  out  suc¬ 
cessfully,  one  has  no  true  conception  of  the  sales  force 
generated  by  means  of  a  mass  meeting  put  over  as  it 
should  be. 

As  a  matter  of  fact,  forward  looking  canners  often 
stage  large  retail  meetings  before  their  retail  men 
have  done  a  lick  of  work  in  a  new  market.  A  factor 
not  often  seriously  considered  in  connection  with  a 
largely  attended  sales  meeting  is  that  even  when  the 
line  or  items  promoted  at  such  a  gathering  are  new 
in  a  market,  sampling  will  quickly  convince  some  that 
the  line  is  one  they  should  push.  When  they  have 
reached  such  a  conclusion  they  will  always  be  willing 
to  help  sell  others  among  their  associates.  Thus  will 
the  final  sales  job  be  made  easier. 

How  does  one  go  about  arranging  for  such  a  gather¬ 
ing?  Should  a  canner  packing  only  a  few  items,  or 
possibly  only  one,  attempt  mass  selling?  Isn’t  the  cost 
of  getting  a  lot  of  retail  grocers  together  more  than 
a  canner  on  a  limited  sales  budget  can  afford?  Is  a 
canner  not  employing  retail  salesmen  ever  justified 


in  trying  to  sell  a  group  of  retail  grocers  on  his  com¬ 
pany  and  output?  These  are  a  few  of  the  questions 
readers  are  apt  to  ask.  Let’s  clear  them  up! 

The  first  step  in  planning  for  a  meeting  at  which 
you  will  try  to  sell  a  number  of  retail  customers  con¬ 
sists  in  selling  your  distributor  on  the  idea.  Experience 
of  others  has  proven  the  sales-building  value  of  such 
a  method  of  sales  promotion,  you  will  usually  be  able 
to  quite  quickly  sell  your  jobber  on  the  idea.  He  may 
ask  if  you  plan  on  having  a  dinner  of  any  sort  in  con¬ 
nection  with  the  meeting.  The  answer  to  this  query 
should  be,  “Yes.”  The  reason  for  this  is  plain.  Grocers 
are  only  human,  they  like  to  meet  others  in  the  same 
line  of  business,  a  free  meal  will  always  cause  some 
to  attend  a  meeting  who  might  otherwise  stay  away. 
The  menu  need  not  be  elaborate,  in  fact  it  should 
consist  as  far  as  possible  of  foods  which  later  in  the 
evening  will  be  sampled  critically.  Call  the  meeting  so 
that  your  guests  will  come  from  their  stores  to  the 
meeting  place.  The  majority  will  want  to  go  home 
and  freshen  up  a  bit  after  the  day’s  work,  but  they 
won’t  have  to  bother  with  getting  supper  at  any  rate 
if  you  provide  something  to  eat. 

Arrange  matters  so  that  your  distributor  will  have 
plenty  of  time  in  which  to  work  up  attendance  at  the 
meeting.  Three  weeks  is  about  the  right  length  of 
time  in  which  to  generate  interest  in  the  affair.  Bulle¬ 
tins  weekly,  toward  the  time  for  holding  the  affair, 
phone  calls  on  all  who  are  late  in  deciding  on  attend¬ 
ance,  and  personal  calls  on  all  whom  you  are  anxious 
to  have  on  hand  will  usually  swell  the  attendance 
figures.  Invite  the  wives  of  all  you  ask,  include  clerks 
or  at  least  store  managers  or  persons  in  a  position  of 
responsibility.  After  all,  your  meeting  is  for  the  pur¬ 
pose  of  advertising  your  line  and  all  present  are 
potential  consumers  whether  or  not  they  are  actively 
interested  in  buying  for  later  distribution.  If  it  is 
suggested  you  have  a  dance  following  the  meeting  and 
supper,  you’d  better  turn  thumbs  down  on  the  sug¬ 
gestion.  Too  much  entertainment  will  detract  from 
the  primary  purpose  of  the  meeting. 

The  canner  packing  only  a  single  item  is  as  much 
justified  in  depending  for  sales  help  on  mass  meetings 
as  is  the  line  packer.  After  all,  the  canner  putting  all 
his  eggs  in  a  single  sales  basket  enjoys  a  living  and 
the  usual  return  on  his  investment,  if  successful  in 
his  efforts,  as  does  the  packer  of  a  number  of  items. 
In  such  a  case,  the  only  problem  presented  is  that  of 
providing  foods  inexi)ensively  for  the  supper.  Other 
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COMING 


WAY/ 


Another  great 


DEL  MONTE 
^'FIND-OUr' 
EVENT 


Are  you  looking  for  bigger  canned  foods 
volume  and  added  profits? 

Do  you  want  EXTRA  sales  on  leading 
canned  food  staples? 

Do  you  want  MORE  business— a  LOT 
MORE  business— o«i  every  Del  Monte  item 
you  have  in  stock? 

HERE’S  your  opportunity! 

A  Great  New  Merchandising  Plan— The  Del 

Monte  “March  of  Flavor!"  Stronger,  even,  than  last 
year’s  oustanding  DEIL  MONTE  “Find-Out”  drives. 
More  striking — more  easily  tied  to  store  selling. 

Starts  Week  of  Oct.  10 — First  big  drive  breaks 
right  at  the  start  of  the  biggest  canned  food  selling 
season! 

12  Million  Selling  Messages  ...  in  full 

color,  back  of  this  first  event  alone!  In  leading  ma¬ 
gazines.  In  the  American  Weekly.  Working  right 
in  your  market,  in  the  neighborhood  of  the  stores  you 
serve,  on  the  customers  of  your  dealers. 


■dnd  juit  Look  AT  THIS! 

...  fresh  proof  of  what  Del  Monte  can  do  for 
your  business  NOW! 

Another  great  investigation!  Made  independently,  by 
Woman’s  World,  just  this  year.  Drawing  thousands  of 
replies  —  from  homes  in  all  types  of  communities  and 
all  sections  of  the  country. 

One  question  asked  was:  “What  brand  of  canned  fruits 
do  you  prefer?”  Here  is  how  20,170  women  replied: 


DEL  MONTE 
13,332  women  | 

66.1» 

of  womM 

13.9% 

of  all  woman 
roportlng 

2nd  Brond 
2,t04  womon 

3rd  Brond 
$07  womon 

■ 

4.0% 

of  oil  woman 
rapofUna 

4th  Brand 
464  womon 

1 

3.3% 

of  oil  woman 
rapofting 

After  all,  with  an  outstanding  consumer  popularity  such 
as  this,  how  much  business  will  YOU  miss  this  season, 
unless  you  handle  at  least  the  leading  Del  Monte  items? 


America’s  Favorite  Brand— What  a  sales  set¬ 
up  for  you!  This  new  plan  would  be  good  on  even 
an  unknown  brand.  But  remember — it’s  selling  DEL 
MonTE!  For  years  America’s  leading  canned  fruit 
and  vegetable  label.  The  brand  more  women  already 
know  and  Prefer! 

Get  This  Extra  Business— No  matter  what  other 
brands  you  may  now  handle,  offering  the  most  favor¬ 
able  opportunity  you  and  your  trade  have  ever  had  to 
sell  Del  Monte  Foods.  Hold  your  present  business — 
but  get  the  extra  business  this  drive  offers,  too! 


Thousands  of  grocers  tied  into  the  DeL  MONTE 
“Find-Out”  drives  last  season.  Thousands  of  grocers 
got  a  new  understanding  of  the  turnover  possibilities 
of  Del  Monte — an  entirely  new  idea  of  how  this 
quick-selling  label  could  add  to  their  volume  and 
profits.  Here’s  a  new  and  greater  opportunity — for 
them,  and  for  you! 

Set  your  plans  now  for  a  Del  Monte  sales  drive  all 
during  September  aud  October— Bulletin  your  salesmen 
and  equip  them  with  sample  sets  of  the  window  and  store 
display  material.  The  Del  Monte  representative  will 
supply  them.  Be  sure  your  trade  is  ready  in  October  to 
get  its  share  of  this  extra  business  the  Del  Monte 
“March  of  Flavor”  offers! 
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food  manufacturers  supplying  your  distributor  will  be 
anxious  to  be  represented  at  the  meeting  and  without 
detracting  at  all  from  the  force  of  your  selling  argu¬ 
ments  for  your  goods  you  can  give  due  credit  to  all. 
who  assist  you  in  any  way  in  putting  on  the  menu  and 
meeting. 

The  cost  of  such  a  supper  as  I  have  outlined  and  a 
meeting  to  follow  will  depend  somewhat  on  conditions 
in  the  market  where  you  stage  the  affair.  In  smaller 
towns  church  basements  are  available,  the  ladies  aux¬ 
iliary  of  some  church  body  or  another  will  be  glad  to 
prepare  the  food  and  serve  it  at  a  minimum  of  expense. 
When  this  is  arranged  for  the  meeting  place  usually 
is  provided  as  well,  and  at  a  figure,  depending  on  the 
number  of  persons  present.  Y.  M.  C.  A.’s  with  a 
cafeteria  and  auditorium  make  an  ideal  place  for  hold¬ 
ing  your  supper  and  sales  get-together.  Service,  meet¬ 
ing  place  and  everything  to  be  provided  by  the  man¬ 
agement  ought  to  be  had  at  a  price  of  from  fifteen  to 
forty  cents  per  person  served  depending  on  the  over¬ 
head  expense  of  the  management.  This  is  within 
reason. 

To  the  canner  not  employing  retail  salesmen  such 
an  affair  offers  an  opportunity  not  to  be  had  in  any 
other  manner  for  the  meeting  with  influential  retail 
grocers  and  the  telling  of  your  product  and  policy 
story.  Such  canners  ought  to  do  a  lot  more  selling  of 
this  character  as  business  today,  more  than  ever,  de¬ 
pends  on  the  establishment  of  friendly  contacts  by  a 
principal  with  all  outlets  for  their  goods. 

If  you  are  to  hold  a  cutting  bee  after  the  supper — 
and  you  should  arrange  for  one — allow  some  time  to 
elapse  between  the  ending  of  the  meal  and  the  cutting 
of  your  samples.  You  may  want  to  talk  in  general  to 
your  guests  concerning  the  advantageous  location  of 
your  plant.  You  should  of  course,  welcome  them  and 
thank  them  for  coming.  Then  the  introduction  of  your 
representative  and  any  other  guests  you  wish  to  intro¬ 
duce  will  take  up  more  time.  If  you  are  not  of  the 
speech-making  type  and  are  worried  over  how  to  use 
up  some  time,  ask  all  guests  to  give  their  name  and 
address  on  entering  the  hall  where  you  are  to  hold  the 
meeting.  Then  after  supper  has  been  finished,  draw 
for  a  door  prize  or  two.  This  may  be  only  a  case  or 
two  of  your  goods  but  the  drawing  will  take  up  some 
time  because  you  should  not  direct  folks  right  from 
a  meal  to  the  sampling  of  foods.  Under  such  circum¬ 
stances  the  best  line  of  canned  food  in  the  country 
will  suffer  by  comparison  with  the  food  on  the  table 
just  vacated. 

As  a  final  gesture  of  good-will  at  the  close  of  the 
meeting,  if  there  are  items  in  your  line  which  are 
expensive  and  hard  to  sell,  give  a  five  minute  sales 
talk  on  them.  Then  ask  each  lady  present  to  accept 
a  package  or  can  with  your  compliments.  Add  that 
of  course  you  expect  each  one  in  a  retail  store  to  tell 
their  friends  about  the  quality  and  desirability  of  the 
goods  and  that  your  sales  of  it  will  increase  accord¬ 
ingly. 

Select  a  room  for  the  meeting  in  which  you  can 
make  mass  displays  of  your  merchandise  and  see  to 
it  that  these  are  provided.  Display  your  goods  if  pos¬ 


sible  as  they  ought  to  appear  in  store  windows,  in 
massed  floor  displays  and  on  tables  from  which 
customers  might  take  cans  at  retail.  Show  samples 
of  all  advertising  material  you  have  and  urge  your  I 
guests  to  provide  themselves  with  a  supply.  Above  all 
else,  remember  to  have  with  you  some  order  blanks  * 
and  before  the  meeting  ends  ask  any  who  have  not 
stocked  your  line  or  all  items  in  it  to  make  out  an  | 

order.  If  friends  of  your  line  are  present  and  are  able  ■ 

to  talk  effectively,  ask  one  or  two  of  them  to  tell  those 
sampling  the  goods  for  the  first  time  how  well  they 
move  in  their  stores.  Do  this  just  before  you  ask  for 
orders  and  you  may  be  surprised  at  the  effect  of  such 
a  short  talk. 

Yes,  mass  meetings  for  the  sampling  and  sale  of  i 

canned  foods  are  very  effective  sales  aids  if  properly  \ 

conducted.  If  you  have  not  been  following  such  a  sales 
practice,  hold  one  this  early  fall.  You’ll  want  to  have 
more  of  them  if  you  once  hold  one  and  put  it  over!  ' 

JOBBING  INDEX  OFF 

R.  LEWIS  H.  HANEY,  well  known  economist, 
compiles  for  the  National-American  Wholesale 
Grocers’  Association  an  index  of  wholesale  gro¬ 
cery  prices  each  month.  The  index  was  started  in 
January,  1921.  The  Association  reports  a  decline  in 
average  prices  last  month,  the  report  reading  as  fol¬ 
lows: 

“The  index  continued  its  gradual  decline  during 
August,  As  in  the  previous  month,  however,  its  de¬ 
crease  of  0.4  per  cent  from  July  corresponds  with  the  | 

normal  variation  for  this  season.  The  notable  fact  | 

about  the  August  index  is  that,  for  the  first  time  in 
over  two  years,  it  is  lower  (although  only  0.1  per  cent) 
than  the  index  for  the  corresponding  month  of  the 
previous  year. 

“A  typical  bill  of  wholesale  groceries  gives  an  index 
of  86.1  in  August,  against  86.5  in  July.  (The  average 
for  1921  is  taken  as  100.) 

“The  index  is  based  on  a  list  of  24  representative  j 
grocery  items,  the  daily  quotations  of  which  are  aver¬ 
aged,  a  weight  being  given  to  each  according  to  its 
importance  in  the  sales  of  an  average  grocer. 

“The  sharp  decline  in  the  prices  of  peas  and  toma¬ 
toes  was  the  largest  single  factor  in  the  fall  of  the 
August  index.  Other  items  which  averaged  lower  in 
August  were  coffee,  sugar,  rice,  prunes,  raisins,  dried 
beans,  Maryland  corn,  cornmeal,  and  oats.  Salmon  and 
lard  showed  marked  gains,  and  other  items  which  aver¬ 
aged  higher  were  cheese,  cottonseed  oil,  peaches,  and 
flour.” 


The  August  averages  for  the  past  fifteen  years  are 
as  follows: 


1921.... 

..  97.7 

1926.... 

..  115.1 

1931 . 

.  77.2 

1922.... 

..  103.7 

1927.... 

..  107.6 

1932 . 

.  68.33 

1923.... 

..  113.0 

1928.... 

..  109.3 

1933 . 

.  78.0 

1924.... 

..  118.5 

1929.... 

..  113.2 

1934 . 

.  86.2 

1925.... 

..  120.8 

1930.... 

..  89.5 

1935.... 

.  86.1 

j 


September  16,1935 


Here  is  the  answer: 

ROD  WHOLE  GRAIN 
CORN  WASHER 

to  can  CLEAN  Corn  with 

the  natural  corn  flavor. 


THE  SINCLAIR-SCOTT  CO. 

BALTIMORE,  MARYLAND 


HAMACHEK 

IDEAL 

VINER 


Hamachek  Ideal  Viners  arc  the  most  eco¬ 
nomical  viners  for  the  packer  and  grower. 
They  thresh  the  peas  more  thoroughly  out 
of  the  vines  and  reduce  breakage  during  the 
hulling  process.  They  effect  an  improvement 
in  quality  because  the  peas  saved  are  the  most 
tender  ones  that  are  in  the  vines,  and  because 
they  will  thresh  young  and  tender  peas  very 
efficiently.  The  savings  effected  arc  large 
and  important  to  every  pea  packer. 

The  reasons  for  these  savings  are  due  to 
many  exclusive  patented  features.  An  exam¬ 
ple  is  found  in  the  curved,  forwardly  inclined 
beaters  that  hit  the  pods  more  often  and  uti¬ 
lize  larger  surfaces  of  the  beaters.  The  agit¬ 
ator  saves  many  liberated  peas. 

The  sturdy  construction  of  the  viners  and 
the  low  up-keep  cost  also  appeals  to  users. 

FRANK  HAMACHEK 
MACHINE  CO. 

KEWAUNEE  »  »  WISCONSIN 

Jllso  Manujacturtrs  of 

VINER  FEEDERS,  ENSILAGE  DISTRIBUTORS. 
AND  CHAIN  ADJUSTERS 
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With  Canned  Foods  Distributors 

The  Distributors^  Viewpoint 
By  “NEW  YORK  STATER” 


PATMAN  BILL  STATUS 

HE  adjournment  of  Congress  leaves  the  Robinson- 
Patman  bill  in  good  position,  says  United  States 
Wholesale  Grocers’  Association,  authors  and 
sponsors  of  the  original  measure.  “With  the  adjourn¬ 
ment  of  the  first  session  of  the  seventy-fourth  Con¬ 
gress  on  August  26,”  the  association  says,  “we  find 
the  Robinson-Patman  Bill  in  most  satisfactory  condi¬ 
tion  to  receive  attention  upon  the  reconvening  of 
Congress  in  January.  We  read  a  recent  communication 
addressed  by  a  State  Secretary  to  his  constituents 
which  carried  the  suggestion  that  all  bills  not  acted 
upon  by  Congress  before  it  adjourned  were  ‘dead.’ 
This  gentleman  was  evidently  somewhat  confused  in 
his  understanding  of  the  facts.  Of  course,  the  most 
of  us  understand  that  unfinished  business  and  pending 
bills  are  carried  over  from  one  session  of  the  Congress 
into  the  ensuing  session  of  that  Congress. 

“The  members  of  the  House  and  Senate  should  and 
undoubtedly  will  be  contacted  in  their  home  States  not 
only  by  wholesale  and  retail  independent  food  distribu¬ 
tors  who  are  vitally  interested  in  this  Bill,  but  also  by 
all  interests  which  recognize  the  importance  and  de¬ 
sirability  of  this  legislation.  It  is  reasonable  to  sup¬ 
pose  that  there  are  many  members  of  Congress  who 
are  not  at  this  time  thoroughly  conversant  with  the 
design  and  purpose  of  the  Robinson-Patman  bill  and 
surely  those  of  us  who  realize  just  what  this  legisla¬ 
tion  means  to  individual  independent  distributors  as 
well  as  their  communities  at  large  will  not  be  negligent 
in  seeking  an  interview  with  both  Senators  and  Con¬ 
gressmen  for  the  purpose  of  placing  before  them  such 
a  picture  as  will  enable  them  to  so  understand  the 
ends  which  the  bill  seeks  to  accomplish  as  to  justify 
them  in  giving  to  this  bill,  when  it  reaches  the  floor 
of  the  Congress,  determined  and  vigorous  support. 
That  is  one  job  that  is  not  incumbent  upon  this  office 
and  in  the  nature  of  things  cannot  possibly  be  so.  If 
the  man  who  is  interested  in  this  bill  fails  to  deal  with 
the  subject  between  now  and  the  time  his  Senators 
and  Congressmen  return  to  Washington  in  January, 
1936,  the  responsibility  must  be  his. 

“A  hearing  on  this  bill  by  the  Senate  Committee 
will  of  course  bring  to  Washington  both  those  who  are 
for  and  against  the  measure.  Naturally  the  corporate 
chains  with  their  friends  and  sympathizers  will  be  on 
hand  as  they  were  before  the  House  Committee  hear¬ 
ing  to  oppose  the  bill.  They  will  come  there  to  pro¬ 
nounce  the  bill  ‘unconstitutional,’  ‘unsound,’  and  ‘un- 
enforcible.’  Such  is  to  be  expected.  The  United  States 
Wholesale  Grocers’  Association,  together  with  other 


witnesses  who  are  in  no  wise  aligned  with  the  cor¬ 
porate  chains  or  in  sympathy  with  them  will  appear 
before  this  Senate  Committee  to  present  the  cause  of 
the  independent  distributors  of  the  United  States. 

“Thus  the  Robinson-Patman  bill  rests  securely  in 
the  Congress  of  the  United  States  until  that  body 
shall  again  assume  its  duties  in  January,  1936,  at 
which  time  no  more  important  measure  than  this  will 
demand  their  attention  and  action.  The  interest  and 
activity  of  the  individual  is  the  factor  in  behalf  of  this 
bill  that  will  count  during  the  next  four  months.” 

CONSENT  DECREE  VIOLATION? 

REPORT  was  received  by  National- American 
Wholesale  Grocers’  Association  this  week  that 
a  large  western  canning  company  has  placed 
an  order  for  40,000  packing  cases  to  be  used  in  ship¬ 
ping  canned  corn  and  tomatoes  to  one  of  the  “Big 
Four”  defendant  meat  packers,  the  merchandise  to  be 
packed  under  the  private  brand  of  that  packer,  M.  L. 
Toulme,  secretary,  announces. 

The  Association,  he  added,  has  called  the  matter  to 
the  attention  of  the  Department  of  Justice  at  Wash¬ 
ington,  and  requested  an  investigation  of  this  report. 

“As  you  know,’  Mr.  Toulme  advises  member- jobbers, 
“the  defendants  under  the  packers’  consent  decree  are 
prohibited  from  handling  a  number  of  so-called  unre¬ 
lated  lines,  including  canned  corn  and  canned  tomatoes. 

“The  packers’  consent  decree  was  entered  in  the 
Supreme  Court  of  the  District  of  Columbia  on  Febru¬ 
ary  27,  1920.  On  three  occasions  the  Supreme  Court 
of  the  United  States  has  upheld  the  decree  against 
efforts  to  destroy  it.  The  latest  opinion  of  the  Supreme 
Court,  written  by  Justice  Cardozo,  was  delivered  on 
May  2,  1932.  In  that  opinion  the  Court  reversed  Mr. 
Justice  Bailey  of  the  lower  court,  who  had  held  that 
the  decree  should  be  modified  so  as  to  permit  the  de¬ 
fendant  packers  to  engage  in  wholesaling  of  so-called 
unrelated  lines. 

“It  is  needless  for  us  to  say  that  this  subject  is  of 
vital  interest  to  wholesale  grocers  and  their  retail  cus¬ 
tomers.  The  whole  purpose  of  the  packers’  consent 
decree  was  in  the  interest  of  the  public  and  of  indi¬ 
vidual  food  merchants.  From  the  outset  we  have  sup¬ 
ported  Attorneys  General  in  their  efforts  to  maintain 
the  decree. 

“It  should  be  borne  in  mind  that  the  national  asso¬ 
ciation  is  the  only  wholesale  grocers’  association  which 
remains  before  the  court  as  an  intervener  in  behalf  of 
wholesale  and  retail  grocers.” 
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THE  CANNING  TRADE 


Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  he  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Canning  Equipment  for  factory,  farm 
and  home.  Baker  Brothers,  Muscatine,  Iowa. 

FOR  SALE— 1—15  h.  p.  D.  C.  Motor,  1100  R.  P.  M. 
Lot  of  Hangers,  Shafting,  Variable  Speed  Pulleys. 
All  in  good  condition.  Priced  for  quick  sale.  Address 
Box  A-2033  care  The  Canning  Trade. 

FOR  SALE — Two  (2)  Karl  Kiefer  Conveyor  Type 
Jar  Washers  for  handling  3^2,  8  and  16  oz.  jars. 
Capacity  about  70  per  minute.  Fully  equipped  with 
worm  drives  and  motors  and  automatic  type  push  but¬ 
ton  starters. 

Two  (2)  Karl  Kiefer  Drying  Conveyors,  total  length 
58  ft.  6  in.  Motor  operated  with  worm  gear  drive  and 
automatic  starter.  30  inches  wide  overall.  Metal  belt. 
Dryers  equipped  with  steam  coils,  25  ft.  galvanized 
hoods,  ventilators  and  vent  pipes.  Equipment  has 
never  been  used.  Original  price  $4,150.00. 

One  (1)  Sprague-Sells  No.  3-B  (40x24  in.)  Sterilizer 
with  Baltimore  type  legs,  fittings  and  one  Standard 
four-tier  Perforated  Crate  with  standard  bail.  Brand 
new.  Never  used.  Above  equipment  for  sale  at  bar¬ 
gain  prices.  Write  Standard  Brands,  Inc.,  595  Madison 
Ave.,  New  York  City. 


FOR  SALE —  No.  5  Wulfinger  Beet  Cutter.  1  Ber¬ 
lin  Chapman  Finished  Beet  Grader  complete.  Grades 
six  sizes,  IV^,  I14.,  1  7-16, 1%,  1  13-16  and  2  inch.  Both 
of  these  machines  are  practically  as  good  as  new.  We 
guarantee  them  in  first  class  condition.  Fuhremann 
Canning  Co.,  Appleton,  Wis. 

FOR  SALE — Three  Coons  Automatic  Seedcell  Slic¬ 
ing  Machines  in  excellent  condition.  John  Albrecht  & 
Son,  1295  Hudson  Ave.,  Rochester,  N.  Y. 

WANTED  —  MACHINERY 


WE  BUY,  sell,  trade,  and  live  canning  machinery. 
Let  us  have  a  list  of  your  surplus  equipment  as  well  as 
requirements.  We  are  interested  in  complete  plants 
for  dismantling.  Let  us  handle  your  steam  jacketed 
kettle  requirements.  Ashley  Mixon  Co.,  Heart  of  the 
Ozarks,  Springfield,  Mo. 


FOR  SALE  — FACTORIES 


FOR  SALE — Machinery  and  all  equipment  set  up 
in  building  for  canning  tomatoes  in  one  of  the  best 
tomato  growing  sections  of  Florida ;  two  crops  a  year. 
Could  also  be  used  for  grapefruit.  Capacity  1,000 
cases  per  day.  Address  Box  A-2062  c/o  The  Canning 
Trade. 


HELP  WANTED 


WANTED — Thoroughly  experienced  Jelly  and  Preserve  Cook. 
State  age  and  all  particulars  of  past  experience.  Address  Box 
B-2038  care  The  Canning  Trade. 

WANTED — Experienced  Can  Maker.  State  qualifications, 
experience  and  salary  desired.  Address  Box  B-2061  c/o  The 
Canning  Trade. 

WANTED — Competent,  experienced  man  to  take  charge  of 
putting  up  corn  pack,  consisting  of  both  whole  grain  and  cream 
styles.  Permanent  position  for  right  man.  Give  experience, 
references,  age,  salary  expected  in  reply.  Address  Box  B-2054, 
c/o  The  Canning  Trade. 

WANTED — Assistant  to  sales  executive  of  large  Baltimore 
canning  concern.  Should  have  some  experience  of  office  routine, 
correspondence,  etc.  Splendid  opportunity  for  promotion.  State 
age  and  experience.  Address  Box  B-2058  c/o  The  Canning 
Trade. 


_ SITUATIONS  WANTED _ 

POSITION  WANTED — Cannery  Superintendent  at  present 
employed  in  one  of  the  largest  canneries  in  the  South  would 
like  to  locate  in  the  Northeast  or  California.  Over  15  years 
experience  in  the  organization,  building  and  operation  of  both 
vegetable  and  seafood  plants.  Address  Box  B-2045  care  The 
Canning  Trade. _ 

POSITION  WANTED — Young  man  26  years  of  age  seeking 
an  opportunity  to  learn  the  canned  foods  business  from  the 
bottom  up.  Will  work  for  small  wage  or  bear  own  expenses 
while  learning.  Reliable,  ambitious,  college  education.  Good 
references.  Address  Box  B-2051  care  The  Canning  Trade. 


POSITION  WANTED — Man,  35,  married,  wants  Managerial 
position  where  thorough  knowledge  of  farming,  canning  and 
business  methods  can  be  used  to  advantage.  Want  something 
permanent  in  or  around  Baltimore.  Edward  B.  Ady,  Catonsville, 
Maryland. 

POSITION  WANTED — College  woman,  M.  S.  bacteriologist 
and  chemist,  with  practical  experience  in  commercial  and  hos¬ 
pital  laboratories,  and  in  secretarial  work,  desires  permanent 
position.  Address  Box  B-2060  c/o  The  Canning  Trade. 

POSITION  WANTED — By  Superintendent.  Am  a  high 
grade  packer  of  all  fruits  and  vegetables  and  also  am  a  factory 
installer.  Best  of  references.  Will  go  anywhere.  Address 
Box  B-2063  c/o  The  Canning  Trade. 


LABELS 

SERVING  THE  INDUSTRY  SINCE  1901 
SEND  FOR  SAMPLES,  PRICES,  NEW  IDEAS 


STOCK  LABELS 

A  Full  Assortment  of  Beautiful 
Designs  sent  Free  upon  request 


LEHMANN 


PRINTING  AND 
LITHOGRAPHING  CO. 

420-430  FOURTH  STREET  -  SAN  FRANCISCO,  CAL. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Tomato  Situation — Advanced  and  Liklihood  of  Further  Ad¬ 
vance — Prospects  and  Tomato  Packs  Gone. 

Tomatoes — A11  eyes  and  ears  are  eager  for  news 
of  the  tomato  situation  in  the  Tri-States,  follow¬ 
ing  the  big  storm.  If  you  will  get  your  map  and 
then  figure  that  the  big  blow  hit  the  Atlantic  Coast 
about  the  middle  of  New  Jersey,  and  travelling  in  a 
Southwesterly  direction,  cut  across  that  main  canning 
crop  region;  over  and  across  Delaware,  the  Eastern 
Shore  counties  of  Maryland  (the  Peninsula) ,  into  East¬ 
ern  Virginia,  you  will  see  why  it  could  be  so  fatal  to 
the  tomato  crops  of  the  entire  Tri-States,  right  in  the 
peak  of  the  season.  High  winds,  almost  tornados,  ac¬ 
companied  by  deluges  of  water  (17  inches  at  places 
and  averaging  9  inches  of  rain)  whipped  the  plants 
about,  threshing  off  the  green  and  ripe  fruit — ending 
the  crop,  most  men  on  the  spot  believe,  and  damaging 
not  a  few  cannery  buildings;  making  delivery  impos¬ 
sible  if  there  had  been  any  crops  to  harvest,  as 
bridges  and  roads  were  washed  out  and  impossible. 
That’s  the  picture.  Crop  experts  consider  the  crop  as 
ruined;  canners  tell  you  in  Crop  Reports  that  they 
have  not  operated  since.  The  torrental  rains  began 
September  2nd,  continued  unceasingly  over  the  3rd 
4th  and  culminated  Thursday  night,  the  5th,  in  the 
tornado.  There  have  been  more  rains  since.  The  big 
blow  of  August  23rd,  1933,  which  also  ended  a  three 
day  deluge,  was  thought  to  be  the  all-time  record. 
Many  say  this  year’s  storm  was  worse,  and  must  in 
the  future  be  considered  the  record.  The  ’33  visitation, 
although  two  weeks  earlier  in  the  season,  ended  that 
year’s  tomato  crop.  On  that  basis,  there  is  no  possible 
chance  of  a  come-back  this  season.  But  write  your 
own  ticket. 

In  the  market  the  old  “give-away”  prices  of  52yoc 
to  55c  for  2s  standard  tomatoes  have  vanished,  and 
they  are  now  quoted  at  65c.  Sellers  cannot  be  found 
at  that  price,  nor  can  buyers.  It  is  a  stalemate.  Most 
if  not  all  tomato  canners  in  the  Tri-States  are  with¬ 
drawn  from  the  market.  The  buyers  are  waiting  to 
be  convinced  that  real  damage  has  been  done;  and 
moreover,  due  to  a  broadcast  put  out,  evidently  by  a 
buyer,  to  the  effect  that  the  pack  had  been  made 
before  the  storm  struck,  that  that  is  not  true.  The 
pack  had  not  been  made,  and  the  nearest  we  can  come 
to  it  is  that  not  more  than  half  a  pack  was  in  cans. 


The  increased  acreage  and  the  low  prices  at  which 
stock  was  selling  on  the  open  market  stick  in  the 
minds  of  the  buyers.  But  heavy  yields  and  low  prices 
do  not  make  increased  factory  production;  they  add 
nothing  to  factory  equipment ;  and  the  fact  that  prices 
went  so  low  proves  that  the  canners  were  taking  only 
what  they  could  handle  comfortably  and  well.  The 
canners  thought  they  saw  unlimited  supplies  for 
weeks  to  come.  That’s  why  they  sold  quickly  at  prices 
at,  or  below  cost.  That’s  what  caused  those  “give¬ 
away”  prices — prospects,  not  goods  in  the  warehouse. 
Now  the  prospects  are  all  gone,  and  so  are  all  the 
canned  tomatoes  sold  at  the  low  prices.  And  that’s 
why  tomato  canners  are  now  all  out  of  the  market. 
The  buyers  will  gain  nothing  by  waiting — but  every 
holder  of  canned  tomatoes  will  gain,  if  he  will  only 
wait.  75c  and  even  85c  would  not  induce  canners  to 
accept  business  now  if  they  had  to  pack  the  goods 
from  the  crop  as  they  now  see  it. 

And  will  the  tomato  packs  in  other  sections  hold 
prices  down  to  65c  or  possibly  lower?  That  was  the 
minimum  price  on  futures  in  the  Ozarks,  Tennessee 
and  elsewhere  outside  the  Tri-States,  and  none  of  these 
sections  is  getting  a  tomato  crop  or  pack  near  expecta¬ 
tions.  Slim  chance  there  for  the  buyers,  and  if  tomato 
canners  would  but  put  some  selling  sense  into  their 
transactions,  721/2^  for  good  standard  No.  2  tomatoes 
would  be  low  from  now  on. 

That  big  looking  crop  stampeded  sellers  and  buyers. 
The  sellers  passed  ’em  out  as  fast  as  packed,  and  the 
buyers,  instead  of  demanding  futures  (because  they 
felt  sure  they  could  get  a  rebate  on  the  prices  made 
in  early  contracts),  took  these  spots  instead.  There 
were  no  old  spot  goods,  and  supplies  were  needed 
every  day.  So  they  bought  cheap  tomatoes  and  put 
them  right  into  consumption.  Now  the  pack  to  date 
has  gone,  and  the  crop  has  gone,  what  about  futures? 
Where  are  they  to  come  from  ?  That  does  not  look  like 
low  prices  for  tomatoes,  as  we  see  it.  It  has  set-up 
the  futures  in  all  sections,  and  the  buyers  might  as 
well  lay  down  their  cards. 

Corn  seems  to  be  following  suit,  in  some  degree,  at 
least  as  far  as  fancy  corn  is  concerned.  Some  sections 
are  talking  about  prorating  fancy  corn. 

The  conditions  of  other  items  are  well  recorded  in 
other  market  reports,  and  no  need  to  repeat  here.  The 
market  as  a  whole  is  quiet,  but  the  tomato  debacle 
has  jarred  buyers  more  than  they  show.  More  life 
may  be  expected  from  now  on,  for  the  air  has  a  nip 
to  it  now  that  presages  the  early  closing  of  all  crops; 
and  that  might  mean  more  surprises. 
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The  up-swing  in  business  has  set  in,  for  apparently 
the  croaking  of  the  dissenters  of  all  kinds  has  merely 
served  to  make  business  better.  If  they  will  only  keep 
up  the  howling,  this  old  depression  may  soon  be  en¬ 
tirely  forgotten.  This  canning  industry  is  sitting  very 
pretty,  thank  you,  and  will  grow  better  and  better  as 
winter  settles  down  in  earnest.  No  huge  profits,  but 
small  and  steady,  and  that  counts  best. 

You  will  note  that  the  only  changes  in  our  market 
page  are  in  canned  tomatoes,  tomato  puree,  and  pos¬ 
sibly  tomato  juice.  And  those  prices  are  only  nominal, 
for  no  canners  wish  business  at  the  prices.  But  that 
is  the  way  the  market  is  quoted. 

NEW  YORK  MARKET 

Tomato  Strength  Leading  Feature — But  Few  Offerings  at  Any 
Price — Buying  Interest  in  Peas — Reports  That  Fancy  Corn 
May  be  Prorated — Consulting  Specialist  Sets  up  Office — 
Fruits  Not  so  Firm — Salmon  May  Advance — Freight 
Rate  Matters. 

By  “New  York  Stater” 

Special  Correepondent  of  ‘'The  Canning  Trade” 

New  York,  September  12,  1935/ 

HE  SITUATION — Strength  in  new  pack  tomatoes, 
reflecting  reported  heavy  damage  to  the  late  crop, 
was  the  outstanding  feature  of  the  week’s  trading. 
Unsettled  conditions  in  the  market  for  new  pack 
canned  fruits  were  still  reported.  Other  vegetables 
w'ere  quiet,  with  a  fairly  steady  tone  prevalent.  Sal¬ 
mon  quotations  remained  steady  at  recent  advances, 
with  quiet  trading  reported. 

THE  OUTLOOK — Buyers  have  not  yet  “opened  up” 
with  respect  to  new  packs,  beyond  the  buying  done 
earlier  in  the  season,  and  the  trade  apparently  is  still 
unable  to  make  up  its  mind  as  to  the  probable  price 
trend  over  the  remainder  of  1935.  The  developments 
of  the  past  w'eek  in  the  canned  tomato  market,  how¬ 
ever,  have  tended  to  make  some  distributors  a  little 
dubious  as  to  the  bearish  price  views  which  they  have 
held  thus  far. 

TOMATOES — Definite  data  as  to  the  extent  of  the 
damage  suffered  by  the  Peninsula  tomato  crops  is 
still  uncertain,  although  one  interest  in  the  market, 
following  a  survey  of  the  situation  in  packing  areas, 
estimates  that  this  damage  has  cut  1,000,000  cases 
from  probable  pack  totals  for  1935.  The  market  is  in 
an  upset  position,  with  prices  nominal.  Quotations 
heard  here  late  in  the  week  were  on  the  basis  of  60c 
per  dozen  and  up  for  2s  and  a  minimum  of  90c  for  3s, 
f.  o.  b.  canneries.  There  w’ere  few^  offerings  reported 
at  any  figure,  however,  with  most  canners  withdrawn 
entirely  pending  a  survey  of  their  probable  pack  totals 
under  the  changed  crop  conditions. 

PEAS — There  was  a  little  buying  interest  reported 
on  standard  peas  during  the  week  but  actual  volume 
of  new  business  was  not  large.  Canners  continue  to 
quote  early  Junes  at  65c  and  upwards  for  standard  2s, 
f.  o.  b.  canneries.  Buyers  are  still  on  a  hunt  for  new 


pack  fancy  peas  for  their  private  label  requirements, 
with  the  market  nominal  in  the  absence  of  important 
offerings. 

CORN — In  marked  contrast  to  gossip  concerning 
overproduction  comes  the  report  from  Minnesota  that 
some  canners  may  be  forced  to  make  pro  rata  deliv¬ 
eries  on  their  contracts  for  fancy  corn.  This  report, 
as  well  as  a  better  feeling  in  the  market  for  other 
mid-western  packs,  has  tended  to  strengthen  the  mar¬ 
ket  undertone.  It  now  appears  probable  that  corn 
pack  totals  will  be  considerably  lighter  than  earlier 
forecasts  had  indicated,  and  buyers  are  checking  up 
on  their  holdings  and  probable  requirements. 

CANNED  FOODS  CONSULTANT— Victor  H.  Hanf, 
who  recently  resigned  as  manager  of  the  canned  foods 
department  of  Seeman  Bros.,  leading  wholesale  gro¬ 
cers,  has  opened  temporary  offices  at  420  Lexington 
Avenue  here  where  he  will  operate  as  a  consulting 
specialist  to  canners  and  canned  foods  distributors  on 
problems  relating  to  labeling,  merchandising,  etc.  Mr. 
Hanf  is  well  known  to  the  trade  throughout  the  coun¬ 
try,  and  for  the  past  three  years  has  served  as  chair¬ 
man  of  the  Canners’  Conference  Committee  of  the 
National-American  Wholesale  Grocers’  Association. 

NORTHWEST  FRUITS — Softness  continues  in  the 
market  for  northwestern  Bartlett  pears,  with  one  or 
two  packers  reported  still  offering  standard  2V2S  as 
low  as  $1.40  per  dozen  for  prompt  shipment.  Other 
northwestern  fruits,  however,  are  in  slightly  better 
shape,  with  a  firmer  undertone  reported  and  more  buy¬ 
ing  in  progress. 

CALIFORNIA  FRUITS — The  situation  shows  little 
change  in  this  branch  of  the  market.  Major  canners 
continue  to  sit  back  and  refuse  to  meet  the  price  com¬ 
petition  of  the  smaller  packers  on  peaches  and  one  or 
two  other  items.  The  stocks  held  by  the  smaller 
packers,  they  believe,  are  not  large,  and  once  liquidated 
will  clear  the  way  for  the  maintenance  of  a  stable 
market  on  canned  fruits  generally. 

SALMON — Packers  are  talking  an  additional  ad¬ 
vance  on  fancy  red  Alaska  salmon,  which  has  already 
been  moved  up  to  $2.35  per  dozen,  f.  o.  b.  Seattle.  Dis¬ 
tributors  are  reported  to  be  fairly  well  covered  on 
their  immediate  requirements  for  this  grade,  how¬ 
ever,  and  are  not  being  stampeded  into  the  market 
by  bullish  advices  from  the  coast.  Jobbers  are  of  the 
opinion  that  further  increases  in  red  salmon  prices 
will  seriously  react  against  their  popularity  with  con¬ 
sumers.  While  the  industry  could  stand  a  sharp  fall¬ 
ing  off  in  demand,  due  to  the  materially  curtailed 
supply  this  year,  previous  experience  has  indicated 
the  difficulty  encountered  in  rebuilding  consumer  inter¬ 
est  in  a  product  once  it  has  been  choked  off  by  high 
prices.  Chums  and  pinks  were  without  price  change 
this  week,  at  $1  and  $1.10,  respectively,  f.  o.  b.  coast. 
Advices  from  the  Seattle  market  indicate  improving 
demand  for  salmon  for  export.  Whether  this  has  some 
connection  with  the  European  war  scare  or  not  is 
uncertain. 

CANNED  FOODS  FREIGHTS— C.  Fascarella,  of 
Francis  H.  Leggett  &  Co.,  who  has  been  acting  as 
chairman  of  the  emergency  freight  charges  committee 
of  National-American  Wholesale  Grocers’  Association, 
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this  week  issued  the  following  summary  of  the  emer¬ 
gency  freight  charge  situation: 

“Effective  July  15,  all  emergency  charges  were  with¬ 
drawn  within  the  territory  from  New  York  to  Denver, 
and  north  of  the  Ohio  and  Potomac  rivers,  and  also 
north  of  the  imaginary  line  drawn  from  Cairo,  Ill., 
to  Denver. 

“Effective  October  10,  emergency  charges  will  be 
withdrawn  within  the  territory  referred  to  above  to 
and  from  the  southwest  territory  which  may  be  briefly 
described  as  that  territory  west  of  the  Mississippi 
River;  east  of  a  line  drawn  from  Denver  to  the  Rio 
Grande  River  and  south  of  a  line  drawn  from  Cairo 
to  Denver. 

“Other  developments  follow: 

“1. — Southern  carriers  operating  in  the  territory 
east  of  the  Mississippi  River  and  south  of  the  Ohio 
and  Potomac  rivers  have  decided  not  to  withdraw 
the  emergency  charges. 

“2. — The  transcontinental  carriers  operating  in  the 
territory  west  of  Denver  are  still  considering  the 
matter. 

“Wholesale  grocers  operating  in  the  territories  in 
which  the  emergency  charges  have  not  been  with¬ 
drawn  might  well  take  up  the  matter  with  their  indi¬ 
vidual  carriers  and  request  that  prompt  action  be 
taken  looking  toward  the  withdrawal  of  the  emergency 
charges. 

“While  the  southern  carriers  have  withdrawn  the 
emergency  charges  and  rates  established  to  meet 
motor  truck  competition,  nevertheless  they  should 
make  it  one  of  general  application,  since  all  the  other 
territories  referred  to  have  taken  this  step.” 

jt  jt 

CHICAGO  MARKET 

Weather  Cool  and  Unseasonable  and  Frost  Feared — ^Trading 
Quiet,  Fair  Volume  and  Small  Orders — ^Tomato  Business 
Unsettled — Corn  and  Peas  Demand  Slowed  Up,  Beet  Quality 
Excellent,  Canned  Vegetable  Market  Generally  Slow,  Cherries 
Showing  Most  Activity — ^The  Robinson-Patman  Bill. 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Chicago,  September  13,  1935. 

HE  WEATHER — Chilly  nights,  chilly  enough  for 
top  overcoats,  make  one  fearful  that  soon  a  heavy 
frost  will  come  along  that  will  bring  to  a  speedy 
head  the  canning  season  throughout  this  Mississippi 
Valley.  It  has  been  an  unusual  September  thus  far. 
The  weather  normally  is  warm,  the  sun  shines 
brightly  and  the  nights  are  balmy  but — not  September 
(thus  far)  1935. 

GENERAL  MARKET — Trading  is  not  as  active ’as 
some  had  figured  it  would  be  after  Labor  Day.  There 
is  a  fair  volume  of  business  but  the  orders  in  the  main 
are  small,  especially  when  compared  with  those  that 
were  being  placed  a  year  ago.  Confidence  still  rules 
and  the  optimism  that  the  coming  fall  will  see  a 
measurable  pickup,  still  is  manifest  in  various  quarters. 

TOMATOES — An  Indiana  canner  dumped  a  sizeable 
block  of  No.  2  tin  standards  at  65c  delivered  Chicago, 


and  No.  2^^  standards  at  85c  delivered  Chicago.  Now 
some  might  call  this  statement — “ancient  stuff.”  True, 
this  dumping  was  done  September  4th  and  5th  but 
it  was  a  stunning  blow  and  it’s  going  to  take  a  little 
time  for  recovery.  The  Eastern  situation,  with  the 
strengthening  market  in  Maryland  and  Delaware,  ac¬ 
count  of  the  heavy  rains,  helped  a  lot  but — ^the  trade 
as  a  whole  are  fearful  that  some  other  canner  might 
come  along  soon  again  and  do  more  dumping  with  the 
result  that  tomatoes  have  not  been  traded  in  exten¬ 
sively  during  the  week  under  review. 

Indiana  canners  report  that  the  total  tonnage  this 
year  will  be  less  than  the  total  of  1934,  even  in  the 
face  of  the  large  increase  in  acreage.  Most  canners  in 
these  parts  are  holding  firm  at:  No.  2  tin  standard 
tomatoes  at  70c  to  75c  factory.  No.  21/2  tin  standard 
tomatoes  at  90c  to  95c  factory.  No.  10  tin  standard 
tomatoes  at  $3  to  $3.25  factory. 

Some  interest  has  been  noted  in  tomato  puree.  It 
is  said  that  due  to  the  pests,  diseases,  etc.,  the  canner 
of  pulp  has  had  difficulty  in  making  a  strictly  fancy 
article  and  in  holding  the  mold  count  within  legal 
bounds.  No.  10  fancy  puree  is  quoted  at  $3  to  $3.25, 
f.  0.  b.  Indiana  factory. 

CORN — Some  little  business  being  booked  every  day, 
particularly  in  the  No.  2  tin  extra  standard  Golden 
Bantam  line  at  prices  around  80c  factory.  No.  2  tin 
standard  corn  is  generally  held  at  70c  but  rumor  has 
it  that  there  has  been  some  sold  at  less.  Just  how 
true  that  is,  your  correspondent  has  been  unable  to 
learn. 

PEAS — The  market  has  slowed  up  perceptibly. 
There  has  been  little  or  no  demand.  In  the  face  of 
this  quiet  era,  it  is  to  the  credit  of  the  pea  canner 
that  he  has  held  firm.  We  have  not  learned  of  any 
lowering  of  prices. 

BEETS — The  pack  is  on  in  Wisconsin  and  the  qual¬ 
ity  is  reported  as  excellent.  No.  10  select  fancy  cut 
beets  are  moving  at  $2.50  to  $2.75,  f.  o.  b.  Wisconsin 
cannery.  Some  demand  for  No.  2  tin  whole  beets  has 
been  noted,  prices  ranging  from  90c  to  $1.15,  accord¬ 
ing  to  the  size  of  the  beet,  etc. 

GREEN  AND  WAX  BEANS— The  less  one  says 
about  these  items,  possibly  the  better.  Trading  has 
been  very  slow  on  them.  Ever  since  one  of  Michigan’s 
big  canners  came  out  with  a  low  price  of  65c  on  No. 
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2  standard  cut  green  beans,  and  $3  on  No.  10  tin  stand¬ 
ard  cut  green  beans  delivered  Chicago,  the  trade  have 
been  more  or  less  afraid. 

CHERRIES,  R.  S.  P. — Michigan  canners  are  now 
quoting  $4.25  for  No.  10  tins  and  90c  for  No.  2  tins, 
f.  o.  b.  their  shipping  points,  and  the  way  the  trade 
are  buying,  one  is  inclined  to  the  conclusion  that  the 
bottom  has  been  reached. 

EVAPORATED  MILK — Ever  since  the  evaporatornj 
met  at  the  convention  some  few  weeks  ago  and  estab¬ 
lished  a  minimum  price,  buying  has  been  very  small. 
Now  comes  gossip  that  there  are  some  firms  that  are 
“beating  the  gun” — ^that  means  cutting  under  on  some 
kind  of  special  play,  etc.,  and  camouflaging  such  trans¬ 
actions  in  a  way  so  as  not  to  be  caught. 

CALIFORNIA  FRUITS — The  market  on  peaches 
apricots,  pears  and  plums  has  been  a  little  slow.  Some 
fill-in  orders  have  been  noted  but  as  one  broker  said, 
when  asked  the  question — “How  trading  was  in  Cali¬ 
fornia  Fruits” — he  answered — “Not  much  doing  these 
days.” 

GRAPEFRUIT — The  local  trade  are  awaiting  defi¬ 
nite  reports  from  Florida.  The  following  appeared  in 
one  of  our  local  papers  some  three  days  ago: 

“The  first  official  estimate  of  the  damage  to  the 
Florida  citrus  crop  from  the  recent  hurricane  was 
placed  at  1,000,000  crates  of  oranges  and  grape¬ 
fruit  today  by  headquarters  of  the  Florida  Citrus 
Exchange.  The  grapefruit  loss  is  placed  at  50  per 
cent  of  the  crop  in  the  affected  areas.” 

Meanwhile,  the  market  is  strong  as  applied  to  spots 
and  there  has  been  a  noticeable  improvement  in  the 
feeling.  As  yet,  no  one  has  quoted  future  prices  or  on 
the  1935-36  packing. 

SALMON — Quite  a  little  business  has  been  passing 
in  this  market.  Alaska  reds  are  now  strong  at  $2.25. 
Pinks  are  being  confirmed  at  $1.05  and  chums  at  $1, 
all  f.  o.  b.  Coast,  and  all  No.  1  tin  tall.  Some  say  that 
the  short  pack  of  mackerel  in  California  will  have  the 
tendency  of  advancing  pinks  to  a  further  degree. 

THE  ROBINSON-PATMAN  BILL— Do  you  read 
anything  about  this  in  your  daily  newspapers?  Of 
course,  you  don’t.  Do  you  know  why?  A  large  part  of 
the  advertisments  appearing  in  those  newspapers  are 
from  the  big  chains  (not  alone  grocery  chains)  and 
your  local  newspaper  is  afraid  to  print  the  real  and 
honest  news  about  this  movement.  The  Robinson- 
Patman  Bill  is  necessary  for  the  protection  of  the 
independent  merchant.  It  is  up  to  you,  Mr.  Reader, 
to  tell  everyone  you  come  in  contact  about  its  merits. 
Get  them  to  support  it;  interview  your  own  Congress¬ 
man  and  tell  him  the  facts.  Don’t  let  sordid  interests 
get  to  him  first.  Remember — A  HUNDRED  BUYERS 
ARE  BETTER  THAN  ONE  BUYER. 
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GULF  STATES  MARKET 

Wind  Storms  Preventing  Shrimp  Catch,  and  Canning  in  Low 
Gear — Weather  Unfavorable  for  Oyster  Industry;  Looking  to 
First  of  Year  for  Oyster  Canning — Mississippi  Oyster 
Reefs  Inspected. 

By  “Bayou” 

Special  Correspondent  of  "The  Canning  Trade” 

Mobile,  Ala.,  September  13,  1935. 

SHRIMP — The  shrimp  canneries  in  Alabama  oper^- 
ated  in  low  gear  last  week,  due  to  the  scarcity  of 
shrimp  and  inclement  weather. 

The  hurricane  that  hit  the  Florida  coast  last  week 
had  its  effect  here  in  the  way  of  strong  winds  and 
choppy  sea  that  kept  the  shrimp  boats  in  port  for  a 
part  of  the  week. 

The  factories  averaged  about  four  hours  a  day  of 
operation  and  one  of  the  canneries  did  not  can  any 
shrimp  last  week,  but  shipped  out  raw  headless  the 
few  that  it  received. 

Weather  conditions  look  more  favorable  this  week, 
but  this  is  the  month  of  storms  in  the  Gulf  and  dis¬ 
turbances  show  up  on  very  short  notice,  so  there  is 
nothing  to  bank  on  in  the  way  of  production. 

The  packers  are  making  hay  while  the  sun  shines 
and  taking  advantage  of  every  opportunity  they  have 
to  get  the  shrimp  in  the  cans  and  to  the  trade  that 
are  anxiously  waiting  for  it. 

There  have  been  more  shrimp  caught  in  Mississippi 
lately  than  in  Alabama  and  Louisiana,  but  even  at  that, 
it  has  been  nothing  to  brag  about,  yet  it  has  helped 
the  factories  in  Mississippi  to  operate  more  regularly. 
Every  year,  the  Biloxi  factories  draw  the  bulk  of  their 
supply  of  shrimp  and  oysters  from  the  Louisiana 
Marsh,  but  right  now  the  Mississippi  shrimpers  are 
able  to  do  better  fishing  in  Mississippi  waters  than  in 
Louisiana,  which  is  somewhat  out  of  the  ordinary  for 
this  time  of  the  year. 

The  demand  for  shrimp  has  not  by  any  means  been 
supplied  and  although  relieved  to  some  extent  by  the 
pack  that  has  been  turned  out  so  far,  yet  it  seems  that 
it  will  take  at  least  a  full  month  of  heavy  production 
for  the  factories  to  catch  up  with  their  back  orders. 

It  is  interesting  to  note  that  canned  shrimp  is  the 
fourth  to  the  largest  sea  food  pack  in  the  United  States 
and  this  section  furnishes  the  bulk  of  it,  therefore  if 
the  Gulf  Coast  Section  falls  down  on  its  output,  there 
is  very  little  to  expect  from  other  sections  and  the 
pack  as  a  whole  will  just  be  short. 

It  is  generally  believed  that  the  sale  of  pickles  is 
stimulated  by  the  consumption  of  beer  and  alcoholic 
beverages,  so  it  may  be  the  case  with  shrimp  and 
oysters.  At  any  rate,  it  looks  that  with  the  return 
of  legal  beer  and  liquors  there  is  a  greater  consump¬ 
tion  of  shrimp,  or  maybe  the  scarcity  of  them  at  this 
time  makes  it  appear  that  way. 

Nevertheless,  whatever  is  taking  place,  the  fact  re¬ 
mains  that  the  trade  wants  shrimp  and  the  canners 
haven’t  got  ’em. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  small;  $1.15  per  dozen  for  No.  1  medium  and 
$1.20  per  dozen  for  No.  1  large,  f.  o.  b.  factory. 
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OYSTERS — Oysters  are  poor  yet  and  the  weather 
hot,  so  for  this  reason  the  raw  oyster  season  has  not 
gotten  under  way.  As  a  matter  of  fact,  some  of  the 
oyster  shippers  in  Alabama  have  not  produced  an 
oyster  yet  and  they  say  that  they’re  not  going  to 
start  as  long  as  the  weather  and  the  oysters  stay  in 
this  condition. 

As  long  as  we  have  daily  temperature  running  from 
75  to  90  degrees  there  is  not  much  chance  for  the 
oysterman  nor  the  coalman  to  do  any  business. 

We  had  a  couple  of  cool  days  after  the  Florida  hur¬ 
ricane  last  week,  which  brought  the  thermometer  as 
low  as  66  degrees,  but  hot  weather  has  set  in  since 
and  no  fall  weather  is  in  sight. 

It  looks  as  though  the  canning  of  oysters  will  not 
start  in  this  section  until  after  New  Year’s,  because 
oysters  will  hardly  be  real  fat  and  plump  until  then 
and  the  canners  are  not  going  to  rush  the  oyster  can¬ 
ning  season  like  they  have  done  some  years,  much  to 
their  sorrow. 

The  canners  report  that  cove  oysters  are  moving  all 
right  and  prices  quoted  at  $1.05  per  dozen  for  5-ounce 
and  $2.10  for  10-ounce,  f.  o.  b.  factory. 

MISSISSIPPI  OYSTER  REEFS  INSPECTED  — 
Buoy,  Pass  Marian  and  other  reefs  outside  of  Pass 
Christian  were  inspected  by  the  Mississippi  sea  food 
commission  last  week. 

Conchs  were  found  to  have  destroyed  Buoy  reef 
oyster  and  eat  them,  thus  being  very  destructive  on 
having  a  canal  dug  from  Bayou  Bernard  to  the  Miss¬ 
issippi  Sound.  Other  oysters  were  found  in  good  con¬ 
dition. 

These  oyster  destroyers  are  called  conchs,  but  in 
reality  they  are  whelks  which  bore  the  shell  of  the 
oyster  and  eat  them,  thus  being  very  destructive  on 
oyster  reefs  or  bars. 

CALIFORNIA  MARKET 

Buying  Lags — Lack  of  Control  Makes  Peach  Pack  Uncertain — 
Weak  Offerings  Moving  Out — Much  of  Pear  Crop  Marketed 
Fresh — Strictly  Fancy  Pears  Promise  to  be  Short — ^Tomato 
Market  Weak — Spinach  Prices  Easier — Asparagus  Demand 

Surprising  and  Pack  Cleaning  Up — Olive  Pack  to  be 
Restricted — Sardine  Fishermen  Compromise  on  Price. 

By  “Berkeley” 

Special  Correspondent  of  "The  Canning  Trade" 

San  Francisco,  September  12th,  1935. 

Buying  lags — Although  opening  prices  on  Cali¬ 
fornia  canned  fruits  have  been  in  the  hands  of 
buyers  almost  three  weeks,  buying  is  still  on  a 
rather  restricted  scale,  with  orders  on  a  limited  range 
of  items  on  which  all  canners  do  not  care  to  sell  freely. 
The  trade  has  been  free  to  express  the  opinion  that 
prices  are  as  low  as  they  expected,  and  possibly  lower 
on  many  items  than  conditions  actually  warrant,  but 
many  buyers  seem  to  prefer  to  hold  off  the  placing  of 
orders  on  such  items  as  peaches  and  pears  until  the 
size  of  the  pack  is  more  closely  determined.  Packing 


operations  are  still  under  way  on  both  of  these  fruits 
and  while  the  crop  is  smaller  than  in  recent  years  the 
output  may  easily  be  fairly  large,  with  no  restrictions 
placed  on  the  size  of  fruit  to  be  handled. 

PEACIiES — Definite  information  on  the  progress 
of  the  peach  pack  to  date  is  rather  difficult  to  secure, 
since  there  is  no  quota  set  and  no  control  of  any  kind. 
In  recent  years  it  has  been  possible  to  secure  reports 
almost  daily  during  the  packing  season.  While  growers 
have  contended  all  along  that  the  crop  is  very  light. 
State  and  Federal  crop  staticians  have  placed  the  ton¬ 
nage  at  a  fair-sized  figure,  close  to  the  actual  ton¬ 
nage  harvested  in  some  of  the  years  of  good  crops. 
There  is  little  doubt  but  that  the  pack,  with  the  carry¬ 
over,  will  be  ample  for  all  requirements  and  this  has 
led  canners  to  come  out  with  modest  opening  prices. 
Just  now,  it  is  possible  to  buy  choice  and  standard 
clings  at  reductions  from  opening  lists,  some  quota¬ 
tions  being  off  as  much  as  10c  a  dozen.  The  leading 
factors  are  permitting  sales  at  these  prices  to  be  made 
unchallenged,  feeling  that  it  is  just  as  well  to  get  the 
weak  offerings  off  the  market.  As  the  season  pro¬ 
gresses  it  is  becoming  quite  evident  that  more  of  the 
lower  grade  fruits  will  be  packed  than  in  several  years. 

PEARS — ^The  shipping  demand  for  pears  has  kept 
up  well  and  a  considerable  part  of  the  crop  of  this 
fruit  has  been  marketed  in  the  fresh  form.  Canners 
have  been  able  to  secure  plenty  of  fruit  but  have  been 
called  upon  to  pay  rather  more  than  some  of  them 
expected  to  when  the  season  opened.  Growers  are  not 
being  paid  the  prices  originally  demanded  by  them,  but 
prices  lack  a  lot  of  being  low.  Buyers  of  canned  pears 
would  like  to  know  the  size  of  the  pack  made  last  year 
in  the  Pacific  Northwest,  and  the  quantities  unsold, 
but  this  information  has  not  been  released.  Strictly 
fancy  pears  of  the  new  pack  promise  to  be  short  this 
Season  in  many  districts,  pests  having  been  especially 
pestiferous.  This  grade  is  generally  quoted  in  Cali¬ 
fornia  at  $2  for  No.  2V2S,  with  choice  at  $1.70  to  $1.80, 
according  to  packer. 

TOMATOES — The  tomato  market  is  still  unsettled 
and  weak,  with  quotations  varying  from  day  to  day. 
Buying  is  confined  largely  to  immediate  requirements, 
little  interest  being  shown  in  futures.  Standard  No. 
2V2S  are  quoted  at  90c,  but  some  are  being  sold  below 
this  figure.  Solid  pack  of  this  size  is  generally  quoted 
at  $1.30.  The  August  rain,  which  was  quite  heavy  in 
some  parts  of  the  State,  did  comparatively  little  dam¬ 
age  to  tomatoes.  It  is  possible  that  the  crop  as  a 
whole  may  have  been  benefitted,  rather  than  otherwise. 

SPINACH  —  While  spinach  prices  seem  to  have 
eased  off  somewhat  in  recent  weeks,  and  the  demand 
is  rather  light,  canners  are  not  greatly  concerned 
with  this,  since  a  large  part  of  the  pack  was  sold  early 
in  the  season.  The  output  of  spring  spinach  was  such 
that  but  few  will  attempt  to  make  a  winter  pack. 
Prices  are  running  a  rather  wide  range  just  now  with 
the  No.  1  size,  for  example,  being  quoted  all  the  way 
from  721/2C  to  85c.  Earlier  in  the  year  the  differential 
was  but  about  5c  a  dozen.  The  No.  10  size  is  quoted 
all  the  way  from  $3.25  to  $3.70. 


22 


THE  CANN  INC  TRADE 


September  16, 1935 


ASPARAGUS — ^The  steadiness  of  the  demand  for 
asparagus,  and  the  quantities  that  have  been  sold, 
seems  to  have  been  one  of  the  pleasant  surprises  of 
the  season.  Opening  prices  on  this  product  have  been 
firmly  maintained  and  a  large  part  of  the  pack  has 
been  moved.  Spot  lists  of  the  larger  packer  reveal 
a  number  of  “sold  out”  signs  and  sales  executives  ad¬ 
vise  that  it  will  not  be  long  before  the  lists  will  be 
confined  to  a  comparatively  few  items.  The  pack  is 
an  especially  fine  one  from  the  standpoint  of  quality 
and  grading,  inspection  having  been  very  thorough. 

NO  COLORING — The  Williamson  measure  prohibit¬ 
ing  the  use  of  artificial  coloring  in  canned  tomatoes 
and  canned  tomato  products,  passed  by  the  California 
Legislature  and  later  signed  by  Governor  Frank  F. 
Merriam,  is  now  in  effect  and  will  be  administered  by 
the  State  Board  of  Health.  While  a  few  canners  op¬ 
posed  the  passage  of  the  measure  on  the  ground  that 
it  would  affect  the  sale  of  tomato  paste,  the  sentiment 
of  the  majority  was  to  the  effect  that  artificial  color¬ 
ing  should  find  no  place  in  such  a  product  as  canned 
tomatoes  and  that  the  sooner  its  use  was  prohibited 
the  better. 


KETTLES 


by  Langsenkamp 


All  Types—  All  Sizes 
For  All  Purposes 


Steam  jacketed  kettles,  stationary  or  tilting  -  -  of 
capacity  ranging  from  five  gallons  to  500  and  larger  gal¬ 
lons  -  -  designed  and  built  by  an  organization  with  65 
years  experience  of  meeting  the  need  of  many  in¬ 
dustries  -  -  chemical,  pharmaceutical,  brewing,  etc.  as  well 
as  the  canning  field.  Langsenkamp  design  and  Langsen- 
kamp  coppersmithing  produce  kettles  of  marked  superior¬ 
ity  in  performance. 

If  you  measure  kettle  value  by  performance 
and  dependability  Langsenkamp  Kettles  are 

LOWER  PRICED. 


OLIVES — Plans  for  the  1935-36  pack  of  ripe  olives 
have  been  perfected  well  in  advance  of  the  harvesting 
season,  which  will  not  be  under  way  for  several  weeks. 
The  pack  will  be  limited  to  400,000  cases,  as  was  an¬ 
nounced  recently,  with  packing  governed  by  a  licensing 
and  certificate  plan.  Growers  will  receive  certificates 
permitting  them  to  sell  for  canning  purposes  only  their 
share  of  the  crop  needed  to  pack  the  400,000  cases. 
The  balance  of  the  crop  will  be  used  for  processing  in 
other  forms  and  for  the  manufacture  of  olive  oil. 

SARDINES — Sardine  fishermen  in  the  Monterey 
district  of  California  have  been  demanding  $10  a  ton 
for  their  catch,  with  canners  offering  $7.50  a  ton. 
Many  fishermen  have  accepted  a  compromise  price  of 
$8  a  ton  and  this  promises  to  become  general. 

FINANCING  PLANT  IMPROVEMENTS 

(Continued  from  page  7) 

chinery.  Eligible  equipment  is  too  vast  a  subject  to  be 
treated  adequately  in  this  space,  but  mention  may  be 
made  of  slicing  machines,  burglar-alarm  systems, 
awnings,  heating  and  ventilating  systems,  flooring, 
electric  installations  of  various  kinds,  fire  control  sys¬ 
tems  and  fire  escapes,  lavatory  equipment,  and  the  like. 

Throughout  the  country  private  lending  agencies 
are  granting  credit  for  modernization  purposes.  Many 
owners  of  commercial  and  industrial  property  have 
already  taken  advantage  of  the  plan. 

The  plan  is  both  an  opportunity  and  a  challenge  to 
canning  enterprises.  The  opportunity  is  to  obtain 
needed  money  readily  and  cheaply.  The  challenge  is 
to  keep  abreast  of  the  times,  and  forge  ahead  with  a 
better  place  of  business. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fisrures  corrected  by  these  Brokers:  tThomas  J.  Meehan  ft  Co.,  ‘Howard  E.  Jonw  ft  Co.,  §Harry  H.  Mahool  ft  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  flu  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 


Balto.  N.Y. 


White  Colossal,  No.  2% . . 

Peeled,  No.  2% . - . 

Large,  No.  2^ . . 

Peeled.  No.  2V^ . 

Medium,  No.  2% . 

Green  Mammoth,  No.  2,  round  cans 

Medium,  No.  2 . 

Large,  No.  2 . 

rips.  White,  Mammoth.  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq.............. 

Small.  No.  1  sq . . . ._...... 


_  t2.66 

Z.'.'."  tiiei 


2.B0  ...._ 

2.25  t2.10 

2.16  _ 

2.20  _ 


BAKED  BEANS2 

16  oz . 46 

No.  2%  . 80 

No.  10  .  2.85 

BBANS« 


Stringless  Stan.  Cut  Green,  No.  2..  .60  t.60 

Standard  Cut  Green.  No.  10 .  2.75  3.00 

Standard  Whole  Green.  No.  2 . 80  . 

Standard  Whole  Green,  No.  10....  3.76  . 

Standard  Cut  Wax,  No.  2 . 70  . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 80  t.72% 

Standard,  No.  10 .  4.00  t3.50 


LIMA  BEANSt  (F.  O.  B.  Factory) 


No.  2  Tiny  Green .  1.36  ........ 

No.  10  .  6.76  - 

No.  2  Medium  Green .  1.10  . 

No.  10  . 6.26  - 

No.  2  Green  and  White . 86  . 

No.  10  .  4.26  . 

No.  2  Fresh  White . 75  t.70 

No.  10  .  3.75  t3.50 

Soaked,  No.  2 . 65  ........ 


BEETS* 


Baby  No.  2 .  1.30  . 

Whole.  No.  2 . 90  . 

Whole.  No.  2% .  1.10  . 

Whole,  No.  10 .  3.26  . 

Cut,  No.  2 . 76  . 

Cut,  No.  2*4 .  1-00  ..... 

Cut,  No.  10 .  3.26  . 

Sliced,  No.  2 . 90  ..... 

Sliced,  No.  10 .  3.76  .... 


CARROTS* 

Standard  Sliced,  No.  2 . 76 

Sliced,  No.  10 . 

Standard,  Diced,  No.  2 . 70 

Diced,  No.  10 . 

No.  2  Peas  and  Carrots . 86 


CORN* 


Golden  Bai.tam,  Fancy,  No.  2 . . 

Extra  Standard.  No.  2 . .  >...._ 

Fancy,  No.  10 .  6.76  . 

Shoepeg,  Fancy,  No.  2 . 95  . 

Extra  Standard,  No.  2 . 921/^ . 

Standard,  No.  2 . 85  . 

Crushed,  Fancy,  No.  2 . . . . 

Extra  Standard,  No.  2 . 80  . 

Standard.  No.  2 . 70  t.75 

Standard,  No.  10 .  4.00  ........ 

HOMINY* 

Standard  Split,  No.  2,  Tall . 

No.  2%  _ 70  . 

No.  10  .  2.90  . 

MIXED  VEGETABLES* 

Standard,  No.  2 . ......_ . 76  »...» 

No.  10  . .  8.76  _ 

Fancy,  No.  2..- . 80 

No.  10  _ 4.26 _ 

OKRA  AND  TOMATOES* 

Standard,  No.  2 . . .  . .  . 

No.  10  . . . .  . 


PEAS*  (new  pack) 


No.  1  Petit  Poia . .  ....—. 

No.  2  Fancy  Sweets,  2b .  tl-60 

No.  2  Fancy  Sweets,  Ss . .  .......  _...... 

No.  2  Fancy  Sweets,  4s .  *1,36 

No.  2  Fancy  Sweets.  6b . 

No.  2  Std.  Sweets,  Bs . 

No.  1  Early  June,  3s . 62% . 

No.  2  Std.  Alaskas,  Is .  1.20  . 

No.  2  Std.  Alaskas,  2s . 95  . 

No.  2  Std.  Alaskas,  3s . 76  t.7B 

No.  2  Std.  Alaskas,  4a . 70  t.70 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s .  4.50  . 

No.  10  Std.  Alaskas,  4s .  3.76  . 

No.  2  Ungraded  . 70  . 

PUMPKIN* 

SUndard.  No.  2% _ _ _ _  .76 

No.  8 . . , . .  . 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT* 

Standard.  No.  2........_„«............».......... 

No.  2%  . 

No.  3  .; _ 

No.  10  . 

SPINACH* 

Standard,  No.  2 . 

No.  2%  . 

No.  8  _ 

No.  10  . 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% . 

Standard,  No.  10 . 

SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES*  <F.  O.  B.  Factory) 


Standard  No.  2 . 70  ........ 

No.  2%  . 86  t.80 

No.  3  . 95  t.96 

No.  10  .  3.00  t3.00 

T081ATOES* 

Extra  Standard,  No.  1 . 50  . 

F,  O.  B.  Factory . 60  . 

No.  2  . . . 65  . 

F.  O.  B.  Factory . 65  . 

No.  3  . 

F.  O.  B.  ysetory . 

No.  10  .  3.35  . 

F.  O.  B.  Factory .  3.00  . 

Standard,  No.  1 . 42%  t.37V2 

F.  O.  B.  Factory . 42% . 

No.  2  . 65  . 

F.  O.  B.  Factory . 62  t.55 

No.  2%  . 87% . 

F.  O.  B.  Factory . 85  . 

No.  3  . 87% . 

F.  O.  B.  Factory . 90  t.85 

No.  10  .  2.80  . 

F.  O.  B.  Factory .  2.50  t2.40 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  Nc.  1*  Whole  Stock . 40  . 

No.  10,  Whole  Stock .  3.50  . 

Standard,  No.  1  Trimmings . 

No.  10  Trimmings . 

TOMATO  JUICE* 

No.  1  . 46  . 

No.  10  .  3.00  . 

TURNIP  GREENS* 

No.  2  . .76  _ 

No.  2%  .  1.10  . 

No.  10  .  3.75  . 


.67%  '*.70 

2.65 

.72% . 

1.00 

*.95 

3.20 

.95 

*.100 

3.16 

*3.15 

.90 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

.viichiiiaii  .Ni.  II. . 


Pennsylvania,  No.  10,  water .  3.50  13.25 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack .  3.75  . 

APRICOTS*  (California) 

Choice,  No.  2% .  2.50  tl.76 

Fancy,  No.  2% .  *2.00 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . — . 

No.  10  water .  5.00  . 

No.  2,  PreBerTed.„...._._. . . — ....„  ».». 


BLUEBERRIES* 

Maine.  No.  2 . 

No.  10  .  6.25  t6.00 

CHERRIES* 

Standard  Red,  Water,  No.  2 .  1.10  . 

White  Syrup,  No.  2™ . 

Extra,  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 .  4.90  . 

California  Standard,  2% . 

Choice,  No.  2% .  t2.45 

Fancy,  No.  2% . 

GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  . —  . . 


GRAPE  FRUIT* 

.60  . 

No.  2  . 

No.  6  . — 

. 

..  1.12%*1.00 

...  8.60  _ 

.66 

.76 

No*  6  Julo^moaie . . 

...  8.60  _ 

CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEARS* 


Standards,  Keifer  No.  2%,  in  syrup  1.36  . 

No.  10  .  4.75  . 

California  Bartletts,  Standard  2%..  1.76  tl.50 

Fancy  .  tl.80 

Choice  . 2.00  tl.60 

Standard,  No.  10 .  6.75  t6.00 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.50  tl.37% 

Choice,  No.  2%,  Y.  C .  1.76  tl.46 

Fancy,  No.  2%,  Y.  C .  tl-65 

Extra  Sliced  Yellow,  No.  1  Tails . 

Seconds,  Yellow,  No.  8 . .  . 

Pies,  Unpeeled,  No.  8 . . . .  . 

Peeled,  No.  10,  Solid  Pack .  t6.60 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2% .  2.10  tl.80 

Sliced,  Standard,  No.  2% .  1.90  tl.70 

Sliced,  Extra,  No.  2 .  tl.60 

Sliced,  Standard,  No.  2 .  tl.45 

Shredded,  Syrup,  No.  10 . .  . 

Crushed,  Extra,  No.  10 .  6.76  t5.75 

Eastern  Pie,  Water,  No.  10 .  „„.... 

Porto  Rico,  No.  10 . 


RASPBERRIES* 

Black,  Water.  No.  2 . 

Red,  Water,  No.  2 . . . 

Black,  Syrup,  No.  2 .  6.00  . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved.  No.  2 . 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . 

Standard,  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.25  *2.45 

No.  10s  .  8.60  *8.00 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . 

No.  2,  17-oz.  cans.  Factory . 

No.  2,  19-oz.  cans.  Factory .  t2.10 

LOBSTER* 

Flats,  1-lb.  cases,  1  doz .  *6.50 

%-lb.  cases,  1  doz...... .  t3.25 

%-lb.  cases,  1  doz .  *1.95 

OYSTERS* 


Standard,  4  oz . . . 

.  1.00  . 

t  in  *1  10 

.  1.85  ■ . 

2.10  *2.10 

Selects,  6  oz. . 

SALMONg 

Red  Alaskas,  Tall,  No.  1 . 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

Flat.  No.  % . 

Pink,  Tall.  No.  1 . 

Pink,  Flat.  No.  % . 

Sockeye  Flat,  No.  1 . 

Flat,  No.  % . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . . 

.  2.45  *2.35 

.  1.42% . 

.  1.17% . 

.  1.17  *1.10 

. 80  . 

.  2.92% . 

_  1.86  ■ _ 

.  1.10  *1.05 

.  1.22% _ 

SHRIMPg 

Dry,  No.  1 . 

Wet,  No.  1,  Large . 

.  1.10  *1.10 

.  1.16  *1.15 

SARDINES  (Domestic),  per  case  g 


*/4  Oil,  keyless .  3.25  *3.15 

*4  Oil,  keys .  3.60  *3.46 

%  Oil,  Tomato,  Carton . 

%  Oil,  Carton .  3.90  *3.80 

%  Mustard,  keyless .  2.85  *2.75 

California  Oval,  No.  1  48’s .  3.06  *2.76 


TUNA  FISHg  (California),  per  case 


White,  %s  .  7.30  - 

White,  Is  .  13.65  . 

Blue  Fin,  %s .  4.86  . 

Blue  Fin.  Is . 

Striped,  %s  .  3.40  . 

Striped,  %s  .  4.60  . 

Striped,  Is  .  8.00  . 

Yellow,  %s.  Fancy .  4.16  . 

Yellows,  %s.  Fancy .  6.26  *6.00 

Yellow.  Is _ 11.60 - 
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SPRAGUE-SELLS 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  arc  welcome. 


NEW  SPECIES 

“What’s  all  this?”  asked  the  professor. 

“Those  are  my  Mae  West  problems,”  explained  the 
student. 

“Mae  West?” 

“Yeah,  I  done  ’em  wrong.” 


HAND-PACK  FILLER 

Fills  Tomatoes,  Kraut,  String  Beans, 

Fruit,  Berries,  Pickles,  Cocoanut,  Chunky 
Meats,  Etc. 

This  semi-automatic,  all-purpose  filler 
is  used  extensively  by  packers  of  high 
quality  tomatoes,  and  by  general  line 
canners  for  a  great  variety  of  products. 

Tomato  canners  find  that  with  it  they  can 
put  up  extra  standard  and  near  fancy  qual¬ 
ity  that  will  bring  a  substantial  premium. 

And  with  its  beautiful,  shiny,  spotless, 
stainless-steel  top  it  is  a  splendid  show 
machine  in  any  cannery  line. 

Mail  in  the  coupon  today  for  full  parti¬ 
culars  and  your  copy  of  General  Catalog 
No.  200  showing  the  complete  Sprague- 
Sells  line  of  equipment  for  canning  all 
food  products. 

Modern  Canning  Equipment  jor  ALL  Food  Products 

SPRAGUE-SELLS  CORPORATION 

Division  of  FOOD  MACHINERY  CORPORATION 
HOOPESTON,  ILLINOIS 


PLACE  FOR  EVERYTHING 

Suitor — I  wish  to  marry  your  daughter,  sir. 

Dad — Do  you  drink,  young  man? 

Suitor — Thanks  a  lot,  but  let’s  settle  this  other 
thing  first. 

SO  HE’S  LEAVING 

“Do  you  think  you  can  keep  that  desperado  in 
jail?” 

“I  don’t  know,”  answered  Cactus  Joe.  “We’re  doin’ 
our  best.  We  have  fired  two  cooks  he  didn’t  like, 
given  him  credit  at  the  licker  dispensary  and  sub¬ 
scribed  for  all  the  magazines.  But  somehow  we  don’t 
seem  able  to  keep  him  satisfied.” 

BUT  WEIGH  THEM,  TOO 

Englishwoman  (in  Scotland) — I  want  a  sheep’s 
head,  and  it  must  be  English. 

Butcher  (Hinging  a  head  to  his  assistant) — Here, 
Jock,  take  the  brains  oot  o’  this. 

TAKE  THE  BAD  WITH  THE  GOOD 

Wife  (heatedly) — You’re  lazy,  you’re  worthless, 
you’re  bad-tempered,  you’re  shiftless,  you’re  a 
thorough  liar. 

Husband  (reasonably) — Well,  my  dear,  no  man  is 
perfect. 

BETWEEN  THE  ACTS 

Heavy  Stranger  (returning  to  theater  between  the 
acts) — Did  I  tread  on  your  toes  as  we  went  out? 

Seated  Man  (grimly) — You  did,  sir. 

Stranger  (to  his  wife) — That’s  right,  Matilda;  this 
is  our  place. 


SPRAGUE-SELLS  CORPORATION 
Hoopeston,  Illinois 

Without  obligation  send  me  full  details  of 
your  Hand  Pack  Filler  and  General  Cat¬ 
alog  No.  200. 


Same . 

. 

Address.... 

UPTURN 

Warden  (to  Rector) — I  think  your  congregation 
has  turned  the  corner.  We’re  getting  a  better  class 
of  buttons  in  the  collection  than  we  used  to. 

SENTENCE  REMITTED 

Male  Straphanger — Madam,  you  are  standing  on 
my  foot. 

Female  Ditto — I  beg  your  pardon.  I  thought  it 
belonged  to  the  man  sitting  down. 


September  IG,  10.15 
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the  Machinery 


ADJUSTER,  for  Chain  Dericeo. 

Hamachek  Mach.  Co.,  Kewaunee,  Wia. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

BASKETS,  Picking. 

Riverside  Mfg.  Co.,  Murfeesboro,  N.  C. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

Bean  Cutters,  Stringless.  _ 

Bean  Snippers,  Green  String. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salei^  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mehy. 

Bottlers’  Machinery* 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug.  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas,  Gasoline.  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS.  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimors. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge.  Md. 


WHERE  TO  BUY 

and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mehy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES.  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  III. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  Sec  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


COOKERS,  Continuous,  Agitating. 
Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 


COOLERS.  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp..  Hooi>eston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wia. 
A.  K.  Robins  A  (^.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Odarburg,  Wis. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


AND  SILKERS. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


Agitators.  See  Corn  Cooker 

r  illers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 


Counters.  See  Can  Counters. 
Countershafts.  See  Speed  Reg.  Devices. 


CRANES  AND  CARRYING  MACHINES. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore, 
Sprague-Sells  Corp.,  Hoopeston,  Ill.’ 


Md. 


CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cutters,  Cern.  See  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean.  See  String  Bean  M.  h» 

CUTTEIRS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


DECORATED  TIN  (or  Cans,  Caps,,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

National  Can  Co.,  Inc.,  New  York-Baltimorc. 

Dies.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach 
Employers’  Time  Checks.  See  Stencils. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

fibre  containers  for  Food  (not  hemetic- 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  Cilr. 

FIELD  WAREHOUSING 
Terminal  Warehouse  Co.,  Baltimore,  Md. 

Fillers  and  Cookers.  See  Com  Cooker-Filler* 
Falling  Machines,  Bottles.  See  Bottlers’  Mehy. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HL 

Filling  Machine,  Syrup.  See  Syraping  Maeh 


FINISHING  MACHINES,  Catsup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 
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GENERAL  AGENTS  for  MachiBory  Mfr*. 

Borlin-Chapman  Co.,  Berlin,  WU. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spracue-Sells  Corp.,  Hoopeston,  Ill. 

Geperators,  EUectric.  See  Motors. 

GLASS-LINED  TANKS. 

F.  H.  Lansrsenkamp  Co.,  Indianapolis,  Ind. 
iL  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Bpracue-Sells  Corp.,  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyora. 
Green  Com  Huskers.  See  Cora  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Gums,  LabelinK. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Cora  Huskers. 
Hydraulic  Conveying  Equipment. 

INSURANCE,  Canners. 

Oanners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Bprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 
Bprague-Sells  Corp.,  Hoopeston,  Ill. 

KeUles,  Enameled.  See  Tanks,  Glass-Lined. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bprague-Sells  Corp.,  Hoopeston.  Ill. 

KNIVES,  Miscellaneous. 

F  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Bprague-Sells  Corp.,  Hoopeston,  Ill. 

kraut  cutters. 

Borlin-Chapman  Co.,  Berlin.  Wis. 

F  H  Langsenkamp  Co..  Indianapolis.  Inn. 

A.  K.  Eobins  &  Co.,  Inc.,  Baltimore,  Md. 
Spraffue-Sells  Corp.,  Hoojieston,  111. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore.  Md. 

LABELING  MACHINES. 

F.  H.  Langrsenkamp  Co.,  Indianapolis,  Ind 
New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A-  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Bprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co..  Baltimore,  Md. 

Lahmann  Printing  &  Litho.  Co.,  San  Francisco. 
Piedmont  Label  Co.,  Bedford,^  Va. 

Simpson  dc  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods.  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHT. 

Borlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indismapolis,  Ind 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Bprague-Sells  Corp.,  Hoopeston.  III. 

OYSTER  CANNERS*  MACHINERY. 

Borlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Bprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS*. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee.  Wis. 
Binclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

PEA  CANNERS*  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore,  Md. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co..  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES.  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Rohins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

PRESERVERS*  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine.  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

Retort  Crates.  See  Kettles,  Process. 

SEALING  MACHINES,  Box. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners*.  AH  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven.  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  III. 

SEIVES  AND  SCREENS. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machinso. 
Belt  Drives,  ^e.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  ft  &>.,  Inc.,  Baltimore,  Md. 


STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks.  Rubber  and  Steel  Typo,  Burning 
Brands,  Etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

Stampers  and  Markers. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STORAGE  ft  WAREHOUSING 
Terminal  Warehouse  Co.,  Baltimore,  Md. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co..  Berlin.  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners*  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore.  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

TANKS,  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indismapolis,  Ind. 
Sprague-Sells  (^rp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TOMATO  CANNING  MACHINERY. 

Ayara  Machine  Co.,  Salem,  M.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F,  H.  Langsenkamp  Co.,  Indianapolis.  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  (jo.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Cor  i. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Landsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Variable  Speed  Countershafts.  See  Speed  Reg. 
VEGETABLE  CUTTERS. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore.  Md. 

WAREHOUSING  ft  STORAGE 
Terminal  Warehouse  Ck>.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers*  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore.  Md. 

WASHERS.  Fruit  VegeUbles. 

Ayars  Machine  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  &«■ 
Tanks,  Wood. 
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THE  CANNING  TRADE 


JUICE 

DRAIN 


^S^BALTIMOR^  M D. 


AVARS  IMPROVED  UNIVERSAL  FILLER 

Built  in  two  sizes— Seven  Pocket  and  Five  Pocket. 


JUICE 

ADJUSTMENT 


For  CUT  STRING  BEANS, 
TOMATOES,  BEETS,  etc. 

For  Filing  Whole  Tomatoes. 

j  Measures  each  can  full  alike  with¬ 

out  crushing. 

Measured  amount  of  juice  deliver- 
I  ed  in  empty  can. 

Shaker  Fruit  adjusting  plate. 

Compression  adjustment. 

Can  adjust  to  any  weight  desired. 

Equipped  with  Briner  for  brining 
Cut  String  Beans,  if  desired. 

Prices  on  request. 


AVARS  MACHINE  CO., 


ersey 


'•  i- *'***11  *''**»»*_>**^ 


PLANTS 


OF  THE 


PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS  . 

CAPACITY 600  MILLION  CAMS  PER  YEAR 


MAIN  OFFICE 


r  A  CLEAR 
WIRE«U« 

CANS  for  the  PJI 


Just  as  expert  fingers  guide  the  course 
of  business  on  the  wires,  "NATIONAL" 
holds  a  "clear  wire"  open  for  complete 
SERVICE  at  the  Cannery  *  straight  thru 
the  Season! 

CANS 

Whenever  •  Wherever 

there's  a  Pack!  ^ 


NATIONAL  CAN  COMPANY  •  Tnc.’ 

FOR  OVER  A  QUARTER  CENTURY  •  KNOWN  AS  METAL  PACKAGE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  •  NEW  YORK 

One  ol  America's  Largest  Canmalcers 

SALES  OFnCES  AND  PLANTS  •  NEW  YORK  CITY  •  BALTIMORE  •  BROOKLYN  •  CHICAGO  •  BOSTON  •  DETROIT  •  NEW  ORLEANS 
FISCHER  CAN  COMPANY  DIVISION  •  HAMILTON  •  OHIO 

BALTIMORE  PLANT  AND  SALES  OFFICE«811  SOUTH  WOLFE  STREET 


